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Today, Vitality national advertising 


ee 


continues to emphasize the 
wisdom of going places with this 
popular footwear which so capably 
fits the round-the-clock wartime 
requirements of active women. 
Because the spirit and style 

of Vitality shoes are right ... for 
walking, working, and playing 
the livelong day ... active women 
in ever-increasing numbers 

“go places” with Vitality. 


VITALITY SHOE COMPANY 
Division of International Shoe Company 


St. Louis, Mo. 


~ LEE” Pattern by 
ON-BARTLEY, Ine~ 


St. Louis 


MOULT 








YOU and DREW Must Do Some 
Postwar Planning NOW’... 


How women will remember your store in 
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the postwar years will depend upon your 
resolute efforts now to give them the full- 
est measure for their shoe dollars and 


footwear rations. 


Never in all America's history have so 


a many women measured shoe values as 


{ THE MAXIE. No. 7543. 
White Kid, 5-Eyelet Tie. 
An outstanding Perfect- 
——s Hi-Riding Slender- 
Gypsy, Stitched and ° 4 ; 

Perforated ‘Through, Ex sons being made in terms of tailored 
tended Arch Rest Insole, 

‘ Extra Eyelet for Fine Fit- 


ting. 97 Last, 15/8 Cuban styling, serviceability, and genuine fitting 


Kantscuff Heel. 


thoroughly as they are today, compari- 





qualities. 


What better investment is there for you 
and your customers than the fine leathers, 
tailored styling, expert craftsmanship, 
scientific design and "'sculptured-to-the- 
foot" fitting qualities of DREW SHOES? 
Win postwar loyalty by giving more 


value now. 
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Waite "Kun irae ‘Sat FEWER SHOES TO WEAR 


1 son Tie (Orthopedic Con- 
tele struction), Long Orthopedic 




















3 Counter, Extended Arch 
j tring eine, 02 Lan Means MORE WEAR PER PAIR 
\ Arch Rest and Foot Friend Shoes to retail at $7.95 and $8.95. 
: Dr. Hiss Shoes to retail at $8.95 and $10.95. 
3 
Dacw- foacte Ieesh Eko a 
THE IRVING DREW CORPORATION, LANCASTER, OH!O—New York, 746 Marbridge Bidg. 
; Women's Fine Welts for Over Fifty Years : 
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CELASTIC 
Preserves the Classic 
Beauty of Closed-Toe 
Styles that Conform 
to Regulations 
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'N WAR 1i™ 


Ukility is the key word in war time civilian life. 
CELASTIC is a utility — part of shoemaking efficiency as 
well as toe shape-maker — playing a part during the entire 
life of the shoe. - 

CELASTIC is also a controlling element in preserving the 
wear-life of useful shoes ... a toe that holds its own through 
every exacting use. 

CELASTIC box toe methods make possible a union of 
materials under the toe. tip, that gives greater strength and 
durability to closed-toe shoes. 














UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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G. LEVOR & CO., INC. 


iWetetel) coe vee Gael 


Gloversville I fey'ae Ge) as< 








The right lubricants, the means for pro- 
perly applying them and wiping cloths for 
keeping machines clean, are fundamental 
tools for protective maintenance. 


Methods of carrying out machine main- 
CEEAN MACHINES AND GOOD tenance may vary, but the adequate equi 
LUBRICANTS WILL RESULT IN: iver Aa 5 RE Ce 

ping of an individual concerned with 
© Reduced weer and breakage machine care, whether he be operator or 
@ More continuous production J ; v : 

full time maintenance man, is as essential 


@ Reduced power consumption : 
© Smooth running machines today as bullets or field rations are to 


@ More and better work soldier. 


OIL IS AMMUNITION — USE IT WISELY — BUT USE IT! 


| BAC TAKE GOOD CARE OF WHAT YOU HAVE 


lubricants properly used 
will help prolong the life of 
shoe machinery. In these 
critical times, conservation 
is vital. Make oil your 
Ammunition. 
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These days, when people think twice before they part 
with that ration stamp, it pays to be doubly sure of 
the shoes you sell. Customers have a new apprecia- 
tion of quality . . . If a shoe is “made of Cretan Calf,” 
you can put your mind at rest. For it has properties 
that pay off at the fitting stool — gleaming beauty and 
plump softness. And a property that wins you the 
wearer's thanks throughout the long life of the shoe 
— continued softness that means healthful comfort . . . 
Cretan Calf has been a favorite of custom shoemakers 
for years and today it is favored by leading manufac- 
turers. Include the Gallun numbers in your next order. 


A. F. GALLUN & SONS CORPORATION, Milwaukee, Wis. 
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"SMARTEST SHOES ON THE SQUARE” a 


The responsibilities of orderly business are upon every ae 





ness man in America. In performance of your duties to th 
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rationing system of retailing, you are now called upon to keep | 











the records straight — each order must be planned to fit your 


< So 


needs as a Johnsonian Shoe Service to American men at work 






and at home—each order must have with it your ration-bank- 
check to certify your request for shipment. 


Johnsonian Shoes are allotted on a fair and equitable 
basis. Johnsonians continue to be the most wanted shoes by 
merchants and men throughout the nation. Our responsibilities 
to give them the utmost in performance values is an institu- 
tional pride and obligation of every worker from tannery to 
| finishing room. 
| Conservation through Turn-Over every pair replaces @ pair—one satisfaction 
4 follows another—the customer gets “tops in service.” That's the answer to national conserva- 


tion of labor, materials, time and money—through turnover on useful, wantable 


JOHNSONIAN Shoes. 


JOHNSONIAN DIVISION vrrviircn stwovcorr, wr. «51.1001, mo 
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Great Department Stores Coast- participating stores for distribution to purchasers 
of War Bonds and Savings Stamps. Don’t muss 
to-Coast fo Devote Thousands of this opportumity which you may never have again. in Washington, D. 
Feet of Floor and Window Space Great Capical Department Sor’. Bo inaugurate 
feet of floor and window space devored vo exes 
The only complete, authen- displays 
See breath-taking full-size oat aoe To be presented next by these great Stores 
se mergonal ee "slat ages a Boon 
famous Four paint Wars I and I woxb ore : ‘oryoun. <i? qe 
ings that President Roose- — 
velt has called “Superb” paesipent ROOSEVELT savs of Rockwell's Fout 
Freedoms. “He has done a superb ob 1n bring 
Beautiful, special reproduc- ing home the plain, everyday truths behind the 
Ger beautif ) Four F tidns of Rockwell’s Four Four Freedoms. 
Com pacer aang = Freedoms paintings to Pur suenetany OF THE TREASURY moReenTHAY SAYS 
War Bonds and Saving chasers of War Bonds he soldiers, sailors and man fight 
Stamps—issue by The to establish the Four Freedoms must draw from 
see ipeparement €X- us the material and moral support t? match their 
clusively for this Show. magnificent courage and ability.” 
~~ + nasscnf stage. e 
Witness for the first sme » 
exciting exhibition of thou- 
sands of original canvases 
of Saturday Evening Post 
illustrations and cartoons, 
and see original manuscripts 
aucographed by their aur and 
thors. 
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Thousands will own original 
Post illustrations and car 
toons, made available to 








Full-page adverti 
A isement whi 
ing of the show in Wacbde hk oF 


























































The U. S. T. 
. S. Treasury Department. Saturday 
America’s leadi goer nen joined forces 
. . ~ | 
nationwide dito * een Fim for rr 
. . 'o sell War Savings Bonds ond S “e 
3 a ockwell’s inspiring paintings of The Fi sited 
3 isto attraction of a show that will thei | ; i 
Phan bret Four Freedoms in the al 
ore a response from Pos rene 
3 surpassed anything in Post wmiaceeeg Omer 
oan these famous paintings will ¢ hati 
nym a nro ay. 
ine tae dps to visit this exhibition a it comes 
fon tamricte. miss this opportunity of seeing ’ ae 
s for which our country sacrifices ond figh ” 
ts. 
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Above, Winthrop’s famous 
KLOMP in Aztec brown... .with 
half double DURA-TUFF sole 


At a time when your customers are more interested 
than ever before in long wear and comfort, Winthrop 
announces DURA-TUFF —a remarkable, impreg- 
nated composition sole. 


So tough and rugged that it will outwear the highest 
grade of sole leather ... yet soft and flexible, DURA- 
TUFF offers your customers the utmost in wear and 
comfort—- without sacrificing style. 


‘The complete story of DURA-TUFF will be given 


to you by your Winthrop representative, but right 
now, we'd like to add one thing: because they are 
highly impregnated with cotton fibres, DURA-TUFF 
soles contain a minimum of carbon and therefore 
mark floors less. 


VOTEN MUL 


Division: International Shoe Co. 
ST. LOUIS 















WINTHROP SHOE COMPANY 












WINTHROP SHOES 
Priced to retail at 


+550 ,, *950 
to 
Advertised in 
CoLuiEr’s 
SaTuRDAY EvenincG Post 
Esquire 
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3542-3 
Dressmaid 
Black Gabardine 
143 Last 
17/8 Cuban heel 





TWEEDIE FOOTWEAR CORPORATION 


JEFFERSON CITY. 


10 


MISSOURI 
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A NEW booklet entitled, “Leather 
Goes to War,” published by the 
Tanners’ Council of America, 100 
Gold St., New York City, starts off 
saying: 

“To the average citizen, leather 
means shoes, gloves, briefcases, 
wallets, upholstery and other items 
which add to the convenience of 


worans 
TAKES 
THE 
PLACE OF 
LEATHER 








modern life. To the armed forces, 
leather is a basic, essential part of 
the sinews of our war effort on all 
our battlefronts. Mechanization of 
armies has increased, more than 
ever, the usefulness and impor- 
tance of leather in warfare. The ex- 
perience of thousands of years. has 
proved that the complex fiber struc- 
ture of animal hide or skin gives 
leather certain extraordinary ad- 
vantages. These unusual qualities 
are increased by scientific tanning 
processes. 

“Leather is tough. It is a natural 
all-purpose product, adaptable, ver- 
satile, durable and flexible. It can 
be made waterproof or porous; re- 
silient or solid. It is easy to handle 
and fashion, requires no compli- 
cated special care or upkeep, is 
sanitary, fire-resistant and unaf- 
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of the Ty ade 


fected by ordinary climate condi- 
tions. 

“Over 500 items wth leather as 
the chief component are used by 
our armed forces. Leather is re- 
quired for thousands af additional 
products.” 


* * al 


A. H. HOLLANDER of Budd’s 
(Somerset’s Largest Shoe Store), 
Somerset, Pa., says: 

“Let me register my complaint 
along with Mr. Schiro of Bangor, 
Me. (Boot anp SHOE RECORDER 
April 10 issue). We shoe mer- 
chants in localities where Winters 








are severe, can realize the impor- 
tance of all rubber buckle arctics 
for youngsters. 

“Somerset is appropriately 
named: “The Roof Garden of Penn- 
sylvania’—2900 ft. up in the ‘Alle- 
ghenies’ where we have snow from 
November until March—with no 
let up.” 


W. E. MARSAL, of Scientific Shoe 
Fitters of America, Inc., Cleveland, 
Ohio, says: 

“While I was waiting on a cus- 
tomer in my store last Saturday, 


two colored women came in and sat 
in nearby seats. During the course 
of their conversation one said to 
the other, “You know it burns me 
up the way everything is going up. 
Last week you only had to pay 25 
cents for a shoe ration stamp and 
now, this week, they are asking 50 
cents for them.’ ” 

Rationing has 


brought about 


NO LOOSE COUPONS 





=a 





bootlegging in the retail shoe field 
just as it has in food, meat and 
gasoline. The practice of bootleg- 
ging shoe ration stamps, whether 
real or counterfeit, for anywheres 
from 25 cents to $1 is growing. 
The authorities are working over- 
time to check this practice but the 
actual responsibility lies with the 
shoe retailer for the only real check 
to this practice is his refusal to ac- 
cept loose or detached ration 
stamps. 


~ o * 


A. E. MALLON of U. S. Chamber 
of Commerce Convention at Minne- 
apolis, Minn., said: 

“No world peace will be perfect. 
One can merely be much better or 
much worse than another. Under 





























the best of conditions an enduring 
peace will require time, patience, 
careful nursing and combined skill 
and effort on the part of the leaders 
in the United Nations. 

“With intelligent post-war di- 
rection, so much progress can come, 
particularly in the world’s standards 
of living, that the rising demands 
for goods and services will open a 
vista of trade and higher civiliza- 
tion such as has never before been 
experienced. Human wants are in- 
satiable. As soon as one want is 
satisfied, others take its place. With 
greater and greater production of 
goods and services, properly pro- 
portioned and balanced both at 
home and abroad, we should build 
a world in which all nations and 
peoples, large and small, with con- 
fidence in the future may live their 
lives amid an increasing freedom 
from want, a freedom brought 


about by the healthy functioning 
and expansion of free human enter- 
prise.” 








JESSE ADLER, Columnist—in 168 
newspapers, under the heading: 
“VIEWING THE NEWS By JESSE 
ADLER.” Some papers use it with 
his picture, others without. Here 
are some of his pointed paragraphs: 
“Headline in the Yonkers Record 
says: ‘Running Horse Meet Events 
Start Monday.’ We hope the editor 
doesn’t have to eat his words!” 
“Sudden thought: ‘In the Senate— 
Factions speak louder than words’.” 
“I like Fred Allen’s name for the 
women who'll take the place of men 


in lighthouses—WICKS.” 


* * * 


CLEVELAND Shoe Dealers Asso- 
ciation of Cleveland, Ohio, headed 
by Jacob Garfinkel, C. Schanzen- 
bach, J. O’Boyle, L. J. Cort, and G. 
Leeb, unanimously vote: 
“WHEREAS, the rationing of shoes 
has caused a definite limitation both 
in the quantity of shoes available to 
retailers and in the volume of their 


sales, and, 
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COUNT THE STARS 








—These are days of astronomical 
figures—and figuring. 

—And here's one that staggers the 
imagination. 

—The Government has made it pos- 
sible for People in Service to ob- 
tain on a voluntary basis, Life in- 
surance in multiples of $500 up 
to $10,000 under the name “The 
National Service Life Insurance". 
This corresponds to the War Risk 
Insurance in the previous war. 

—And now there are over five mil- 
lion policy holders, and the aver- 
age amount is nearly $8,000. 

—This means $40,000,000,000 
i Billion Dollars) of National 

ervice Life Insurance in force— 
and more to come. 

—Nobody can criticise this Insur- 
ance Plan because it is necessary 
in fact, a privilege to safeguard 
the millions of men and women 
{and their dependents), who are 
risking lives and personal advan- 
tages in order to win this global 
war. 

—But it does go to show the tre- 
mendous load of just one of the 
many war costs that we the 
people have got to assume. 

—So, Buy War Bonds—and still 
more War Bonds today. 

—For they may well prove to be 
our National Salvation. 


Fh bn 


President 





“RESOLVED :-— 

1) That the Association express 
to the manufacturers of shoes with 
whom they have been dealing their 
disapproval of the unfair manner 
in which they are being treated cur- 
rently by these manufacturers, in 
that large quantities of shoes for 
civilian use are being shipped to 
industrial plants in this city while 
deliveries to merchants of the same 
shoes are being curtailed, despite 
the fact the merchants who have 
served the public in the past are in 
a position to continue such service 















































to those to whom such industrial 
plants sell such shoes; 

2) That the Association urge 
these manufacturers to deal fairly 
with regular shoe stores by discon- 
tinuing such discriminatory prac- 
tices, both as to deliveries and as to 
prices ; 

3) That the attention of such 
manufacturers be called to the value 
of the good will of the members of 
the Association, particularly follow- 
ing the present national emergency, 
when such industrial plants will no 
longer be engaged in the dual role 
of war goods manufacturers and 


shoe retailers.” 
* * * 


GEORGE J. de CARLOS, Moffo’s 
Shoe Shop, 311 Mill St., Bristol. 
Pa., (formerly Adv. Mgr. of Morse 
& Rogers) says: 

“Tch, Tch, I am really surprised 
at the Boot anp SHOE REcORDER 
showing a very lovely wench with 
even more lovelier gams. If you can 
get your eye off those details for a 


‘2 
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minute you will probably notice the 
gal is wearing brown and white sad- 
dies. What are you trying to do, 
drive us completely berserk? Isn't 
it enough that at least three times 
a day we have to turn away sales 
for saddles without the B & S rub- 
bing salt in our wound? 

“Don’t go telling me to sell ‘em 
something else now because if 
you've ever seen a saddle addict 
you know they comb the corners of 
the earth to get a pair. Only in 
desperation will they settle for less.” 


ae * 


R. CONRAD COOPER of Wheel- 
ing, W. Va., before the Chamber of 
Commerce of the United States, 
said: 

“I believe the average manufac- 
turer is willing to make any sacri- 
fice that is necessary to win the war, 
but that in the process he wants: 

“1—To know the facts of the 
situation with which he is con- 
fronted. 
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“2—To know the rules of the 
game. 

“3—To be rid of all unnecessary 
interferences. 

“4—To be free from harassing 
and non-productive restrictions. 

“5—-To work out his problems in 
his own way. 

“6—To know that his sacrifices 
are not nullified through wastage or 
non-performance by others. 

“He is just as anxious and de- 
termined to win the war as is any- 
one else.” 


Dostinxer 









THERE is a type of the saboteur 
in the stinker of a guy at the fitting 
stool that will stoop so low as to 
sell a customer a stamp for a cou- 
ple of dollars over the price of the 
shoes. It is being done and make 
no mistake about it, Federal attor- 
neys will prosecute! If there is one 
thing that smells to high heaven, it 
is the violations of the rationing 
law and the unpatriotic selfishness 
of individuals who do these acts. 
There is a need for eternal vigilance 
on the part of all merchants to pre- 
vent such acts of sabotage in their 
own stores. The acceptance of de- 
tached coupons is a form of boot- 
leggin’, and should be corrected or 


else—. 


OWEN D. YOUNG, Chairman of 
the Board, General Electric Co., 
New York City, before the Chamber 
of Commerce of the United States 
said: . 
“If buying power is the key to 
economic well-being or the want of 
it to economic disaster, no two 
groups have greater reason for sym- 
pathetic and understanding co-op- 
eration. The farmer never gains 
when industrial unemployment 
forces farm wages down. The indus- 
trial workers never gain when an 
agricultural surplus forces food 
prices below the point of profitable 
production. The economy of this 
country demands such co-operation 
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between these two groups that both 
may prosper and when that point 
shall have been reached, all the rest 
of the people will likewise inevitably 
prosper. 

“In bringing about this balance 
between agriculture and industrial 
labor, I should hope that Govern- 
ment interference may be kept at a 
minimum. Government means poli- 
tics and interference by Government 
carries always the seeds of coercion. 
The temptation is great to welcome 
the Government and even bureau- 
crats with large and expanding 
powers so long as we bask in their 
friendly smile. But that is a danger- 
ous relationship; its very tempta- 
tions create its own serious reac- 
tions. Both farmers and labor have 
suffered, indeed are suffering, be- 
cause of the impression that they 
are or were the white-haired boys. 
Today politics may be our friend— 
tomorrow we may be its victim. 


“I prefer much the solution of 
these problems by the voluntary co- 
operation between labor and agri- 
culture acting through their separ- 
ate organizations. I have no faith 
that we shall reach a wise solution, 
or indeed any at all, by the merger 
of farmers and labor into one or- 
ganization.” 





SHOW business and shoe business 
have much in common. When the 
show business goes dramatic femi- 
nine styles go classic, but when the 
Hoyden whim hits the shoe business, 
both on the stage and on the film, 
you can expect those anklet sandals, 
girlish footwear, and the inevita- 
ble hose-less Summer ahead. In no 
one field of entertainment has there 
been so much contributed for so 
little earned. Some 700 performers 
have spent their own money cover- 
ing USO circuits—and pledges have 
been obtained from more than 2000 





film players who give their time to 
entertaining at military camps of 
this country throughout the year. 
As one great showman puts it, “I 
don’t know whether there will be 
any actors left to put a show 
around.” 

Now if we were in a world of 
free style and free footwear, you 
bet your bottom sole that there 
would be an international vogue of 
tricky little footwear that puts an 
emphasis on youth and veracity. 





“And do you guarantee these not to squeak at 2 A.M.?" 












CORRECT SHOES ARE ESSENTIAL 
FOR WOMEN WAR WORKERS 


Women Working in War Plants Must Have the Right Kind of 


Shoes to Protect Health. 


Lasts and Heel Heights, Special 


Safety and Comfort Features, and Accurate Fitting Are Basic 
Points to Consider. By Promoting These Shoes the Retailer 
Will Help the War Effort and Develop a Large New Market. 


AT last there is a woman's shoe 
| whose most important sales feature 
will not be style. It will be made 
' and sold primarily on foot health 
and safety features. It is the New 
Woman’s work shoe—the biggest 
“novelty” to hit the shoe market in 
decades and due to become one of 
| the best-selling staples on your 
shelves. 

Millions of women are now work- 
ing at men’s jobs in industry. It 
is often hard, dangerous work in- 
volving industrial hazards. They 
| can’t afford to jeopardize health 
and limb for the sake of style. In- 
' dustrial doctors, management and 
| safety engineers are emphatically 
| stressing this point. Safety and 

health first, style next. This ap- 
plies to shoes, too. 

The writer has talked with numer- 
ous women workers in war plants 
and shipyards, questioning them 
about work shoes. He has seen and 
treated their foot-accident cases— 
accidents due chiefly to the wear- 
ing of shoes that did not have the 
safety or foot welfare features 
necessary for industrial work. 
Thousands of work hours have been 
lost to war production through 
sheer neglect—toes amputated, foot 
bones broken, ankles sprained, 
wounds inflicted—just because the 


| shoes were stylish rather than prac- 


| tical. Fatigue and discomfort (ma- 
< —= 


Due to scarcity of rubber, boots 
worn by British soldiers are repaired 


again and again. Girls in photo on 
page are busily at work on 
boots. 


opposite 
Wellington 
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jor accident causes, and frequently 
due to wéak, wéafy ‘féet)~ offén re- 
sult from improper footwear. 

Surveys show that only about 4 
per cent of male industrial workers 
wear safety shoes, and only about 
30 per cent wear even the ordinary 
work shoe. The percentage for 
women is much lower, almost nil. 
Foot accidents occur most fre- 
quently to these improperly shod 
persons. 

The opportunity for greater sales 
in the woman’s work shoe field is 
tremendous. In one war plant the 
foreman, through an educational 
campaign, raised men’s safety shoe 
sales from 4 per cent to over 40 
per cent in less than two months. 





EDITOR'S NOTE 


A committee consisting of gov- 
ernment men and members of the 
shoe industry and allied fields has 
been working for some months on 
standard specifications for wo- 
men's protective work shoes. The 
work is not yet completed, but 
proposed “American War Stand- 
ard Specifications" for women's 
safety-toe (high) shoes; women's 
explosives-operations (non-spark- 
ing) shoes; and women's conduc- 
tive shoes are under consideration, 
as well as the safety-toe oxford. 
The American Standards Associa- 
tion, through which the work was 
undertaken, will make the specifi- 
cations of all these shoes available 
as soon as the final form has been 
adopted. 

We call your attention to a fea- 
ture in the January 23rd issue of 
the Recorder, “Women's Work 
Shoes Come Into Their Own", in 
which we showed several work 
shoes with safety features. 





Modern industrial plants are do- 
ing everything they can to reduce 
accidents: music to keep the worker 
bright and alert; snacks between 
meals for a nutritional pep-up; 
short rest periods, etc. These are 
aimed at reducing fatigue to raise 
production and lower accidents. 
Fatigue is the industrial bugaboo. 
Weak feet and ill-fitting shoes can 
cause fatigue. Thus, foot welfare 
and safety features must precede 
style in the woman’s work shoe. 

It is generally agreed that this 
shoe must be comfortable, durable 
and safe. But these requirements 
are too general. A nurse’s or ordi- 
nary walking shoe has the same 
features, but it can’t be substi- 
tuted for a work shoe. The latter 
has to be used under special condi- 
tions by women who confront in- 
dustrial risks day in and day out. 
The retailer now has a greater re- 
sponsibility, for he may be indirect- 
ly responsible for a future accident. 

The most significant features of 
a woman’s work shoe consist of the 
last, heel, fitting, construction, or- 
thopedic features, safety features, 
materials and style. 

Last: One of the most important 
factors. If the last isn’t right, the 
fit can’t be right. Perhaps the best 
type of last is high-walled on the 
sides with a full, high-roofed toe 
box. This allows foot freedom and 
eliminates friction and irritations 
(corns, calluses, ingrowing nails, 
etc.). The industrial worker must 
be nimble of foot. A slip may mean 
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WASHINGTON NEWSREEL 


Current Happenings on the National Scen 


Shoe Certificates for Soldiers and Sailors 


MEMBERS of the armed services of the allies of the 
United States on duty in this country can get shoe pur- 
chase certificates from any authorized issuing officer of 
the United States armed forces, OPA announced in issu- 
ing Amendment No. 12 to Ration Order 17 on April 30. 

At the same time, OPA set up the procedure by which 
certain persons from foreign countries who are living in 
the United States can receive shoes sent from abroad 
without surrendering ration currency to the Customs. 
Under the new provisions, members of the armed services 
of our allies who do not have shoe stamps no longer need 
to apply to a local rationing beard to get certificates for 
shoes they need to buy here. Instead, they may apply 
to any authorized issuing officer of the United States 
armed forces. This procedure is slightly different from 
that followed by members of the United States armed 
forces, who must get their shoe certificates from an issu- 
ing officer of their own branch of the service. 

Shoes sent to this country for foreign diplomats, pris- 
oners of war, civilian internees or detainees, or members 
of the armed services of the Allies of the United States, 
ean be released by the Collector of Customs without get- 
ting ration currency, if the shoes are intended for per- 
sonal use. 

*~ a * 


Some Shoe Items Price Free 


BUREAUCRACY has been dealt another blow by Price 
Administrator Prentiss M. Brown. Contrary to bu- 
reaucracy’s yen to control everything, Mr. Brown seems 
to have the Jeffersonian idea that the best government 
is that which governs least. Aware that wartime con- 
trols are necessary, Mr. Brown nevertheless knows that 
regimentation gone mad can slow up the war machine 
by tying it up in red tape. With this in mind he has 
been loosening red tape ever since he took over the un- 
enviable and extremely complicated job of price regu- 
lation to the horror of the bureaucrats. Common sense, 
the key to good administration, refreshingly gratifying 
to a populace that has become over fed with Washing- 
ton’s practice of telling it what it can and can’t do, has 
been brought from the dark recesses into the light and 
applied. 

The latest thing that Mr. Brown has done in this 
direction is not world shaking. But it does project 
further the rule of reason. What Mr. Brown has done 
is to remove from price control a number of products 
and services that have no possible direct bearing on the 
cost of living. Here are some of the items, that effective 
May 1, were exempted from OPA ceilings: shoe racks, 
shoe horns, beverage coasters, dinner bells and chimes, 
bird houses, wrought iron fences, wrought iron bal- 
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ustrades, lightning rods, cast iron cornices, steel or iron 
marquees and ornamental iron brackets. 

In lifting these goods and services from control, OPA, 
speaking for Mr. Brown, said quite truly that these items 
are insignificant in the cost of living. Moreover, he 
added that their control involves administrative and en- 
forcement difficulties out of all proportion to their in- 
trinsic significance and the risk of diverting essential 
manpower or materials to production of these items is 
not present. 

May the list grow. 


* ” 7 


Mexicans Admitted to Rationing 
MEXICAN residents living just south of the United 


States-Mexican border line have been admitted to ra- 
tioning and will be entitled to buy certain rationed 
goods in this country, OPA has announced. Amend- 
ment 13 to Ration Order 17 permits the purchase of 
shoes. About 250,000 Mexican residents will be made 
eligible to obtain the rationed supplies listed and will 
share on substantially the same basis as American 
residents. 

Ration-sharing is restricted to Mexicans living about 
12 miles south of the Texas, Arizona and New Mexico 
borders and about 55 miles south of the California 
border. Under the plan, a Mexican resident eligible for 
rationed commodities goes to the nearest War Price and 
Rationing Board. If no Board is convenient, he may 
apply to the nearest Customs Office. 

The local board or customs office will issue special 
shoe stamps (R-1708) for the purchase of rationed 
shoes instead of ration certificates. Eligible Mexicans 
will be given the same ration shoe allowance that Amer- 
icans receive. The special shoe stamps they use will be 
valid for the same periods as those used by American 
residents. = 


Sole Leather for Repair Trade Cut 


SOLE leather tanners and converters have been di- 
rected by WPB to set aside only 20 per cent of their 
manufacturers’ type sole leather bend production for 
repair of civilian shoes, during May and subsequent 
months until further notice, under the terms of Supple- 
mentary Order M-80-i. This compares with 25 per cent 
previously. The reduction in percentage is made to bal- 
ance March deliveries to shoe repair shops. In that month, 
they were in excess of the quantity scheduled for the 
repair trade. They included a quantity of military taps 
(half soles) which were released for civilian use. 





Boot and Shoe Recorder 















+ 


of | 











cen 


iron 


PA, 
ems 

he 
en- 
in- 
tial 
s is 


ted 


1ed 
rd- 


de 
“ill 


an 


ut 


CO 


7m «ey 


al 











BOOT AND SHOE RECORDER WASHINGTON BUREAU 


1061 National Press Building, Washington, D. C. 
L. W. Moffett, Manager; J. Donald Browne, Associate 


of Interest to the Shoe Industry 











Ban Layaways Beyond Ration Period 


SHOE dealers cannot hold or lay away shoes for cus- 
tomers beyond the end of the period in which a current 
war ration shoe stamp is valid unless they receive the 
shoe ration stamps in advance, OPA announced recent- 
ly. It was necessary to take this action, OPA stated, 
because of reports that some individuals were ordering 
several years’ supply of shoes to be held for them until 
additional shoe ration currency became valid. This 
practice, if continued, would tend to decrease the num- 
ber of shoes available to the general public. 

Other provisions contained in Amendment No. 11 to 
Ration Order 17 are: 

1. The test on house slippers and moccasins as to 
whether or not they are rationed is now whether the 
shoes are designed to be worn indoors. If designed for 
indoor use only, this footwear is not rationed. Ballet 
slippers also are excluded from rationing. 

2. Exporters must secure from BEW a special export 
license to send shoes to a foreign country. Previously 
the order provided that shoes could be exported only 
under an export license but some persons interpreted 
this to mean that a general license or permission from 
BEW was sufficient. To clarify any confusion on this 
point, OPA explained that a special license’ is now 
specifically required for shoes to be sent to foreign 
countries. This license requirement applies only to 
shoes exported to foreign countries, not to those shipped 
to United States territories or possessions. 

3. Only one shoe of each pair of certain specified 
play shoes which are completed, packaged, or shipped 
from the factory after April 15, need be marked by the 
manufacturer with the month and year packaged. 
However, each manufacturer must mark his shoes con- 
sistently, dating either the left or the right shoe of each 
pair. Previously it was required that both shoes of the 
pair be marked with the month and year they were 
packaged. This requirement applies only to the types 
of shoes which were temporarily released from ration- 
ing but which returned to the rationed list if com- 
pleted, packaged or shipped after April 15. 

7. - * 


Provision Made for Nurses’ Aides 


NURSES’ aides needing nurses’ shoes can obtain them 
even though they have spent stamp 17 if there are no 
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unspent stamps available from members of their families, 
OCD announced recently. In response to a request by 
OCD Director James M. Landis, OPA outlined its 
policy as follows: 

“The need for special work shoes for Nurses’ Aides 
has been recognized and they have been given the same 
privileges as graduate nurses and other persons who 
require special shoes necessary for the performance of 
their jobs. To acquire nurses’ white shoes, a Nurses’ 
Aide must first use her stamp 17. If she has none and 
no stamps are available from a member of her family 
she may apply to her local board for a special shoe 
stamp on OPA Form R-1703. 

“The use of her stamps or the stamp of a member of 
her family for such white shoes will not prevent her from 
acquiring shoes for general wear if she has none or has 
only one pair and needs two pairs. She may make 
further application to her board for the shoes needed.” 

Acute Leather Shortage in Rumania 


EMPHASIS being placed upon increased leather pro- 
duction in Rumania is apparently motivated by Axis 
military needs, the Department of Commerce reported 
recently. A recent Finance Ministry order postponing 
until the end of 1943, heavy reductions on imports of 
rubber shoes for peasants seems to indicate that the 
Rumanian public is suffering from an acute leather short- 
age—Rumanian peasants having worn leather shbes in 
the past. 

In November, 1942, says the Axis press, the official 
Rumanian leather organization collected 1,274,980 kilo- 
grams of cowhides compared with 709,913 kilograms in 
August, 1942. During the first 11 months of 1942 it 
was stated that 9,700,270 kilograms of cowhides were 
collected, together with 552,846 kilograms of pigskins. 


* al 


OPA Office Staffs Reshuffied 


Curtailment of staff operations at the Washington 
regional and district offices of OPA in order to make 
possible the addition of 10,000 clerks to local War Price 
and Rationing Boards throughout the country has been 
announced by Price Administrator Brown. 

This action was taken as the result of the Adminis- 
trator’s recent announcement that OPA would finish the 
fiscal year without seeking a deficiency appropriation. 

“Local boards are the heart of OPA,” Mr. Brown 
said. “Their work is of the utmost importance in this 
wartime job of rationing and price control and we are 
going to see that they get the help they so desperately 
reed in carrying out present rationing and price pro- 
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KNOW YOUR ENDORSER 





Army and Navy allotment checks are sent 
through the mails to support the families of our 
soldiers and sailors at the fighting fronts. 


A check thief-forger at work breaking into a 
hall letter box.. He usually uses the other mail 
in the box as identification. 





When a Check is Stolen, Forged and 
Cashed, the Ultimate Loss is Borne by the 
Casher of the Check. The Great Majority 
of These Checks are Cashed in Retail 
Stores, with the Merchant Bearing the 
Burden of the Loss. Here Are Some Sim- 


ple Rules to Avoid Losses of this Nature. 


STAGGERING losses suffered annually by the nation’s 
retailers through check forgeries can be cut down sub- 
stantially and perhaps eliminated entirely by the exer- 
cise of a few simple safeguards, according to the U. S. 
Secret Service. a division of the Treasury Department. 

With the volume of government checks issued for 
dependency payments to families of men in the armed 
services and for Social Security benefits due to rise 
rapidly, the Secret Service has launched a “Know Your 
Endorser” campaign to supplement the highly successful 
“Know Your Money” drive waged against counterfeit 
money during the past five years. The latter effort has 
proved so fruitful that counterfeit money in circulation 
has been reduced by more than 93 per cent, and today, 
with over $15,000,000,000 in circulation, the total 
amount of counterfeit money in circulation during the 
past year amounted to the comparatively insignificant 
figure of $28,000. The educational campaign is credited 
with this remarkable achievement. 
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Rural mail boxes on the 
side of the road accessible 
to eny passing motorist. 


During the fiscal year ending July 1, 1943, the U. S. 
Government will have issued a total of more than 160,- 
000,000 Treasury checks. This figure will be consider- 
ably higher next year. The Secret Service, one of the 
oldest law enforcement agencies in the country, is 
charged with the protection of these checks. 

The feeling generally prevalent is that a Treasury 
check bearing the name of the United States Government 


as its maker is as good as cash. This, of course, is true ° 


only while the check remains in the hands of the right- 
ful payee or one who legally is entitled to its negotia- 
tion. Any check, including a government check, that 
Lears a forged endorsement is worthless. The problem 
of protecting these checks is a tremendous one. This 
problem, however, is dwarfed by the staggering one 


facing the misuse of commercial checks. -The American 
Bankers Association points out that there ,are at the 
[TURN TO PAGE 36, PLEASE] 
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FRANK J. WILSON, Chie/, 
U. S. Secret Service, Treasury 
Department. 


All checks should be endorsed in your 
presence. If the check already bears an 
endorsement, have bearer endorse it again. 














OUnele Sam Demands 
Expert Shoe Fitting 


“SHOEMANSHIP,” not showman- 
ship, is what counts today in fitting 
shoes and checking fit for the Army. 
At the Army’s busy Reception Cen- 
ters, Army regulations govern foot 
measuring, by a machine, and shoe 
fitting; the selectee no longer dic- 
tates the size he wants, as he did 
in civilian life. At Fort Custer, 
Michigan, one of the busiest of 
these Reception Centers, double-foot 
measuring devices are used. Al- 
though present-day armies are 
largely mechanized, the average 
soldier still gives his feet a tougher 
workout than he ever did in civilian 
life, and Uncle Sam recognizes the 
vital need of properly fitted shoes. 
In contrast to the proverbial ex- 
pression, “head to toes,” the recruit 
is outfitted from the toes up. First 
step is measuring the foot. After 
the size has been determined, he is 
given six pairs of socks, three of 
cotton and three of a light wool. 
While one of the four shoe fitters 
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by 
HAROLD CANTOR 


As shown in this 
U. S. Army Signal 
Corps onhoto, shoes 
are checked careful- 
ly for fit as to both 
length and width. 
Measurements and fit 
are checked both 
seated and standing. 


From a Shoe Store to an Army Reception Center is the 
Change the War Has Made in One Shoe Man's Life. 
Harold Cantor, Technician 5th Grade at Fort Custer, 
Mich., Tells of the Expert Fitting of Men in the Army 


regularly on duty gets a shoe from 
stock, the recruit puts on a pair of 
his new socks. He then puts on his 
new shoes, leaving them unlaced. A 
group of men, thus shod, are asked 
to stand up and kick their heels 
against the edge of the platform. 
When their heels are all the way 
back in the shoes, the final job of 
checking for fit begins. 

For this job, Army regulations 
require that qualified shoe fitters 
only, with at least two years’ ex- 
perience of shoe fitting in civilian 
life, do the work of checking the 
fit. Specifications for correct fit 
require at least half an inch of toe 
room. The ball of the foot must 
rest in the proper place and care 


must be taken to fit the arch prop- 
erly. In checking the width, the 
fitter places his thumbs at opposite 
edges of each shoe at the vamp 
and pushes across the upper until 
his thumbs meet. This is done to 
be sure that there is not too much 
slack and just enough to insure a 
comfortable fit. 


Correct Fit for Every Foot 


When the checker is satisfied that 
the shoe fits, he marks down the 
size on the clothing record. This 
record will be used whenever his 
shoes need replacing. Two pairs of 
shoes are given him when he is first 
outfitted. Special measurements are 
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Free Capitalism Best 


For AMERICA 


UNLIMITED 


Excerpts from Address of Eric A. Johnston, President 
of the Chamber of Commerce of the United States, at 
the Opening Session of Organization's War Council at 
Waldorf-Astoria Hotel, New York, April 27—Sees Capi- 
talistic Economy Better Foundation for America's Fu- 
ture Than Any Form of Fascist State or Collectivism. 


THE life of a complex society such as ours forms an 
intricate pattern. No matter how clear and balanced 
any phase of it may seem, it is irrevelant unless it fits 
into the larger mosaic of forces and interests and obli- 
gations. The great mistake that many organizations 
have made in the past has been to plan solely for them- 
selves. Such planning is foredoomed to futility, even if 
it is good and high-minded. A program of principles 
and of action which may seem perfect from the vantage 
point of labor or management or agriculture or govern- 
ment—is useless unless it can stand the test of scrutiny 
from all other points of view. 

I am the last to criticize those who think and act from 
motives of self-interest. On the contrary, I believe that 
enlightened self-interest, whether in the behavior of an 
individual or a nation is the most reliable basis for 
ection. It’s the dynamo that propels the machine of 
human enterprise. But we have learned from tragic ex- 
perience that the machine will go dead unless full allow- 
ances are made for competing and conflicting self- 
interests. We have learned that we cannot have a 
healthy farm or factory, or a healthy business or trade- 
union, unless the country as a whole is in a vigorous 
and healthy condition. 

The first purpose is to win the war. The second is 
to win the peace. 

We won the first world war, but lost the fitful peace 
that followed. We all have the solemn obligation to see 
to it this time that our children inherit the kind of 
America their fathers fought and died for. Not an 
ersatz America polluted by the very tyranny over which 
we have scored a victory, but an America faithful to 
its own unique way of life. An America suited for free 
men, not robots. An America which rejects the bogus 
equality enforced from above by some super-state; but 
cherishes the true equality that derives from equal oppor- 
tunity. An America that seeks diligently to remove 
unfair handicaps and protects those who fall by the 
wayside; but does not call off the race. An America 
that refuses to yield to the totalitarian contagions of this 
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epoch; but adheres resolutely to its faith in the indi- 
vidual and its preference for high striving and full- 
blooded adventure. 

We must recognize, of course, that the role of gov- 
ernment must keep pace with change—the game has 
become so complicated that government in its legiti- 
mate character of umpire has vastly more to do. The 
responsibility of society as a whole for the welfaré and 
security of the individual must of necessity be recog- 
nized. Yet, we must never forget that two principles are 
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The Editor's 


Outlook 


by ARTHUR D. ANDERSON 
EDITOR * BOOT and SHOE RECORDER 


Manpower-—the Real Bottle-neck 


EVERY shoe merchant everywhere knows by this time 
that his sales totals are going to recede month by month, 
as long as the war lasts. That is the simple arithmetic 
of the outgoing of shoes being greater than the intake 
of shoes. Factory output decreases because there is a 
shortage of manpower all the way back to the wood- 
chopper felling a maple for last blocks. In a way, we 
still have a land of abundance, but we cannot grow and 
raise more, or mine more, unless we have more man 
and woman hours-at-work. 

Many stores will have to tighten up, reduce expenses, 
or go out of business. Here is an amazing thing. You 
can get men to go to war and sacrifice their lives, but 
you can’t continue business very long when there is no 
profit. Business life is allergic to red ink. 

The past week was most significant in the light of the 
labor situation—for labor is the paramount topic of 
today. Of first significance was the Miners’ Rebellion 
and the necessity for government action to prevent an 
inevitable cessation of railroad transportation of war 
and civilian goods, of factory operations by steam and 
electricity, and even of health in the home next Fall and 
Winter. When labor leadership can bring about that 
condition, the acuteness of the manpower shortage 
already existing was multiplied by that great prospect 
of idleness in the mines and elsewhere. 

Contrast, if you will, the attitude of another branch 
of Labor and of Capital, voiced in that forum of democ- 
racy—the meeting of the Chamber of Commerce of the 
United States. William Green, president of the A. F. 
of L., said: 

“Freedom of enterprise is the common prerogative of 
all, not alone the owners and managers of industry. It 
is freedom shared and jealously guarded by every Amer- 
ican worker and farmer. It is an economic freedom—the 
freedom of opportunity—which is just as important and 


just as basic in the hearts of American citizens as their 
political and religious freedoms.” 


Eric A. Johnston, spirited young president of the 
Chamber, championed the cause of labor just as William 
Green championed the cause of capital and freedom of 
enterprise. From the same platform Eric A. Johnston 
said: 

“In the new capitalism, labor’s role is becoming more 
clearly defined. The recognition is growing that labor 


organizations, when formed and administered with a 
sense of public responsibility, are a useful and coopera- 
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tive element in making the nation’s productive machine 
more efficient.” 


There you have three attitudes on the mighty impor- 
tant problem of labor relations in a time of war. 

Therefore if manpower now becomes the most im- 
portant commodity—the obligation of every merchant 
and manufacturer is to “conserve by direction” —if you 
get what I mean—a form of self analysis of what sort 
of shoes serve best and longest. Lee Langston, executive 
vice-president of the National Shoe Retailers’ Associa- 
tion, was quoted in the newspapers everywhere as fol- 
lows: 


“Rationing and the shoe conservation order are war 
measures designed in part to prevent the needless waste 
of material, to conserve critical materials, manpower and 
productive effort. These purposes will not be served if 
goods and labor are diverted to the manufacture of foot- 
wear of relatively little “staying” quality. Even though 
the products employed in the manufacture of such shoes 
may not be on the critical list at the moment, they repre- 
sent a drain on the nation’s production potential, they 
eall for the diversion of labor from more essential tasks. 
Furthermore, by depreciating the standards of relative 
quality with which the OPA must necessarily be con- 
cerned, more rigorous shoe regulation will inevitably be 
called into being. 

“The shoe industry has at stake today the character of 
its future business. Under the stress and strain of war- 
time regulation there will ‘be molded the basis under 
which the shoe manufacturer and the retailer will oper- 
ate in the future. If the standards which the industry 
observes today are sacrificed, the long battle to win con- 
sumer recognition of shoes as the quality product of a 
whole is paralleled by the stake which every merchant 
has in the integrity of his own business and its place in 
the community which he serves. No merchant can ever 
afford to overlook the vital fact that his most important 
asset is his market, that is, the customers who rely upon 
his judgment to translate dollars into sound footwear 
values.” 


Now let’s tie this all up—make every new shoe count. 
Let’s cut out the hysteria of trying “anything and every- 
thing,” and try to reach a normal service base of sizes 
to fill vacant spots in steady stocks and a mere con- 
centrated attention to straight saleable smart stocks of 
shoes for men, women, and children. Let real conser- 
vation of manpower start with the new orders in all 
price ranges for Fall shoes. A representative of the 
Office of Price Administration has said one of the future 
objectives is to “Place the most important leather in the 
most important shoe classes.” 
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Onlv Arch Preserver has it! 
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sizes and shapes 


Selby’s famous steel arch bridge is the feature ARCH PRESERVER perfectly fills these needs because its 
that makes ARCH PRESERVER the only shoe completely _ built-in arch bridge distributes walking-weight cor- 
answering the harsh demands of shoe rationing. For _ rectly along the foot’s outer arch, as nature intended. 
wartime’s restricted buying makes itclear thatAmerican This steel bridge preserves the shape of the shoe; and 
women need shoes giving greater comfort, longer wear _its complete range of sizes and shapes assures perfect 


and the now urgent protection from foot fatigue. fitting for customers — and resultant longer wear. 


* 


Selby Shoe Company, Portsmouth, Ohio 


New York Office: 3120 Empire State Building + New York Retail Store: Fifth Avenue at 38th Street 


ARCH PRESERVER + ACTIVE MODERNS + TRU-POISE + STYL-EEZ © EASY GOERS 
PHYSICAL CULTURE «© GROUND GRIPPER © CANTILEVER 
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FOUR STAR 








SOLE S 


It's a new sole — developed in our research laboratories and acclaimed by 
leading shoe manufacturers as the best shoe bottom available today. AVON 
FOUR STAR SOLES have proved their worth in war — standing up under the 
most severe strain, actually wearing better than the best leather or any other 
material. 

They are the result of a chemical formula and a skill in blending carefully 
selected materials. The ideal soles particularly for today when service and 
long wear are needed more than ever. 


AVON SOLE COMPANY «+ AVON °« MASS. 
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FLEXIBLE... 


With a velvety surface that cushions the shocks. Pliant and 
springy as the foot itself. 


INSULATED... 


Heat and cold resisting — will not draw the feet. 


WATERPROOF ... 


They keep the feet dry and protect health in all seasons. 


LONGER-WEARING ... 


Serviceable and comfortable for walking and working. 








RATIONING as a principle of distribution is not new. 
In pioneer days if a community was short of supplies, 
rationing was employed to assure survival. When Eddie 
Rickenbacker and his crew were drifting in the Pacific 
they rationed such meagre supplies of food and water 
as were available to them. National rationing in war- 
time is this same principle developed on a broader 
scale. 

There were those in pioneer days who tried to get 
more than their share, just as there are violators and 
hoarders today. Fortunately, those who played the 
game were in the majority just as they are today, and 
the distressed communities survived and grew. 

Germany was defeated in World War I, not by the 
rout of her armies but through the collapse of her home 
front. The American home front is vital in this war, 
and civilian shoes are essential to its preservation. 

It is not possible to take the time to present here all 
of the facts and statistics to show why rationing of shoes 
was necessary. Two figures will tell most of the story. 
Production for 1943 was forecast at one hundred mil- 
lion pairs below 1942 and inventories were running 
off at the rate of twelve million pairs a month. 

The rationing order fortunately was issued while 
stocks were still adequate and the rate of rationing could 
be set at a point equivalent to normal average consump- 
tion. 


W. W. Stephenson, OPA Rationing Executive, Ex- 
plains Points under Footwear. Ration Order No. 
17 and Its Various Amendments, Which Have 
Been Frequently Misunderstood by Merchants 
and Public, in Address before Southeastern Shoe 


Dealers’ Association in Atlanta, April 28. 


W. W. STEPHENSON 


Rationing Executive, Rubber Footwear Branch and 
Miscellaneous Products Rationing Division, OPA. 


Every person in this room has his individual problem 
or problems. Some of these farm part of a general 
pattern. Others are isolated and separate. Most of them 
are known to us. In attempting to find solutions, we 
must consider, first, the broad phases of the program 
and especially the effect of our actions on the civilian 
supply. ; 

After spending twenty years deyoted to helping shot 
dealers make a profit it affords me no pleasure to place 
the economic welfare of the industry third in point of 
consideration. First must come the equitable distribu- 
tion of available supplies and second, cooperation with 
other agencies toward the conservation of materials 
and manpower. 

To provide economic relief to the industry several 
million pairs of shoes have been released from ration- 
ing. Releases cannot, however, be regarded as a cure- 
all. Partially because shoes are not available for re- 
placement, and partially because releases, while solving 
the problem of the shoes released, create new problems 
on kindred items. 

To the extent that we can solve your problems without 
creating more serious ones, you may be assured we 
will do so. There are no theorists nor are there any 
closed minds in the Shoe Rationing Branch. Our 
actions or our failure to act may sometimes appear ob- 
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THE RECORDER 


BRINGS 


INTO YOUR STORE 


A regular service to Recorder readers . . . 
National news of Shoes and Leather, and 
their place in the war effort. Orders and 
directives of government agencies simpli- 
fied for manufacturer and merchant... 
Impending legislation of interest to shoe 
men, analyzed for them ... Read it, assim- 
ilate it, and make use of it, 


It’s your practical guide and solution to 
many of the complex problems that face 
your industry today. 








fe) 
fe > ) 
S 


ESSENTIAL 


’ _~ 
: 





a 





~~ 


$$ — 
































I 


O FILL the special wartime needs of the shoe in- 
dustry, Boot and Shoe Recorder, like every other 





good business publication, long months ago began a grad- 
ual conversion of editorial emphasis from normal matters 
to those of war. Now the Recorder is pleased to announce 
a number of major policy changes which further imple- 
ment the job of filling the American shoe industry’s special 
wartime needs. Going into effect with the issue of June 1, 
1943, these include: 


MORE SCOPE FOR «THE EDITOR’S OUTLOOK”’— 
twice as much space in each issue for the trenchant edi- 
torials of editor-in-chief Arthur D. Anderson. 


MORE INTERPRETATION — continuing to report all 
the news of interest to the trade, the Recorder now ex- 
pands its discussion of the meaning and effect of that news. 


MORE MERCHANDISING GUIDANCE — more de- 
tailed and definite answers to the shoe-man’s constant 


question of the day, «What do we do now?” 


MORE POST-WAR PLANNING — The entire field of 
shoe supply, tanning, manufacturing, and retailing now to 
receive constant and expanded coverage in the new 


Recorder. 


IMPROVED PHYSICAL ATTRACTIVENESS — new 
dynamic war-dress, sheer bonus for both readers and ad- 
vertisers, will increase the Recorder’s already-high reader- 


ship and advertising visibility. 


stud a new tssuauce schedule - 
Tuice a Wlouth.. onthe land 15% 
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Beginning June 1, the New Boot and Shoe We 
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(001 and SHOT 


Recorder will become a more-than-ever ed f 
important medium for your advertising mes- me hecorder /e 
sage to the entire shoe industry. More valu- i e 
able editorial content will make every issue | e 
must reading for every subscriber and thus 
insure maximum reader interest. 

Here is a made-to-order promotional 
opportunity for every manufacturer and 
every service organization in the shoe in- 
dustry to tie in with constructive advertising, 
to enhance dealer good will, to maintain 7 
brand consciousness, and to build a solid | 
foundation for a profitable and growing - 
business in the post-war era. 


Closing date for color forms—May 15; 
closing date for blac 
May 26 
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No Need 
For WEAK FOOT 


















Proper Footwear Which Exercises the Liga- 


ments and Tendons of the Feet Will Pre- 


vent This and Later Foot Ailments. Strong 


Muscle Tone Results from Well Built Shoes. 


by ALICE RHOADS HART, 
Jelaine Footwear, Wayne, Pa. 


THE children’s shoe business today 
is a semi-professional one. The 
basic principles run into the medi- 
cal field, and by the same token the 
medical field reaches into the shoe 
world A common bond binds the 
two parts, i.e. satisfied customers 
and patients, coupled with service 
to human needs. 

The retailer and salesperson spe- 
cializing in this field should be re- 
quired by law to have a thorough 
knowledge of feet as well as shoes 
and how best to protect and de- 
velop foot health. Medical men 
should know shoes and the possible 
damage shoes can do when they 
come into the shoe man’s field. Each 
could teach the other much in spite 
of the professional man’s contempt 
for the usual salesperson. 

If we take thought and trace far 
back to the mistakes of the past, 
we discover that most older people 
have deformities of the feet due to 
improper footwear worn in the 
formative years. Patient research 
work and much money spent to dis- 
cover the cause and remedy for 
weak feet, have revolutionized the 
children’s shoe business. 

The thing most vital to remem- 


Reading from top to bottom: The 
straight line iilustrates proper balance; 
a well balanced shoe; how corrections 
are built into the shoe; proper shoe 
outline; another illustration of correc- 
tions in a shoe; a corrective shoe with 
perfect balance. 


ber is that foot health is a matter 
of muscle tone. The shoe that ex- 
ercises the lazy ligaments and ten- 
dons of the feet is the one to be 
desired. Soft, limber shoes, (or 
bare feet), surrender to the weak- 
ness in the foot if there is a weak- 
ness present. Strong shoes, built 
over lasts scientifically designed to 
exercise the feet will force the weak- 
nesses to recede. The use of soft 
shoes is based on the fallacious 
theory that Nature will take care of 
us. If Nature did, none of us would 
have crossed eyes or bowed legs or 
cavities in our teeth. The so-called 
normal foot is really abnormal. We 
find a perfect foot as rarely as we 
find a perfectly formed body, but 
we can work with Nature. 

All athletes will testify to the fact 
that use of muscles develops mus- 
cle tone. When children continue 
to wear boots that bind the ankle 
ligaments the result is soft, weak 
muscles. Also, the high shoe (even 
the best of them) won’t fit in the 
heel. Here is the seat of most of 
the evils of weak feet. In the high 
shoe hidden from sight the heel 
slips and slides for three-quarters of 
an inch, constantly stretching ankle 


ligaments resulting in weak ankles. _ 


Therefore, as soon as a baby is 
steady on its feet, we fit the foot in 
an oxford which fits and hugs the 
heel securely. There must be a 
strong welt sole with barefoot free- 

[TURN TO PAGE 35, PLEASE] 
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L. uniform or civilian clothes, look to an American Gentle- 

man to be a step ahead in the service of his country . . . And 

look to American Gentleman Shoes to be a step ahead in 

service to these men of action. Under rationing your cus- 

tomers are going to want better shoes with an established 

reputation, the quality of which is insured by a well known 

trade mark such as American Gentleman. 

Frankly, we did not expect the overwhelming demand which American Gentleman Shoes 
are enjoying. Our job, for the duration is to maintain our production scheduled for the 
Armed Forces and then to satisfy as best we can, under war conditions, the needs of our 
customers for civilian shoes . . . Admittedly, this is a hard task and we ask our customers 
to be indulgent. ° 

Our powerful National advertising, as well as many effective dealer helps, is busy looking to 
your future by keeping your customers familiar with American Gentleman Shoes. 


MENS DIVISION ¢ Craddock-Terry Shoe Corporation 


LYNCHBURG, VIRGINIA 


GEORGE WASHINGTON 
One Of Our First American Gentlemen 





5 

















The Ohio [eather 






i lati Se Date tl 








No 





































































dom 
each 
level 
the 
must 
tone 
fran 
tion. 
Sc 
of f 
is n 
enou 
body 
prev 
weds 
the | 
able 
It 
perf 
long 
the 
the 1 
at tl 
the | 
body 
stra 
follo 
yond 
quat 
or a 
shoe 
tect 
chile 
and 
Tl 
are 
tivel 
Shoe 
with 
piece 
ance 
Add 
the 
line, 
spin: 
igno 
the « 
built 
tion 
F¢ 
norn 
adul 
shoe 
of fi 


resu 


Sch 

Ce 
been 
of T 
of ri 
at t 
Schi 
E. S 
sure 

Ww 
vice- 
Dire 
tion 
man 


H. 
L 














No Need for Weak Foot 
[CONTINUED FROM PAGE 32] 


dom in the forepart of the shoe. With 
each step the toes are free to act as 
levers, and in order to flex the stiff sole, 
the foot is forced to use all the lazy 
muscles. This develops strong muscle 
tone which in turn holds the bony 
framework in proper shape and posi- 
tion. 

Sometimes, even in spite of the best 
of footwear, the foot will sag. There 
is no shoe which will give the bones 
enough lime to withstand too heavy a 
body weight. But a strong shoe will 
prevent much damage and if properly 
wedged will hold the foot securely until 
the bones are more mature and better 
able to support the weight. 

It is absolutely essential to have a 
perfect fit. If the shoe is too long, the 
longitudinal arch of the shoe strikes 
the apex of the longitudinal arch of 
the foot at each step and causes a drop 
at the posterior joint of the arch. If 
the shoe is too short, weight from the 
body plus pressure at the toe causes 
strain in all the arches and deformities 
follow. The width of the thumb be- 
yond the end of the toe will allow ade- 
quate room for growth. A child a year 
or a year and a half old can wear a 
shoe about two months for size to pro- 
tect foot health; two or three year old 
children approximately three months, 
and so on. 

The shoe manufacturer and salesnfan 
are the architect and engineer respec- 
tively; the feet the raw materials. 
Shoes made over lasts at the factory 
with or without corrections in them are 
pieces of perfect machinery well bal- 
anced. They insure perfect posture. 
Add to them or detract from them and 
the perfect balance is thrown out of 
line. Much damage can be done to the 
spinal column by shoes altered through 
ignorance. Ninety-eight per cent of 
the corrections made in shoes should be 
built into the shoe during its construc- 
tion at the factory. 

Following these few simple rules, no 
normal child of today need go on into 
adult life with weak feet. There is a 
shoe for any condition. With knowledge 
of fitting, plus shoes that will give the 
results desired, the end is assured 


Schiff Co. Re-elects Officers 


CoLumMBus, O.—Robert W. Schiff has 
been re-elected president and treasurer 
of The Schiff Co., operators of a chain 
of retail shoe stores. Others renamed 
at the annual meeting were Albert 
Schiff, first vice-president; and Edward 
E. Schiff, secretary and assistant trea- 
surer. 

William Schiff was elected second 
vice-president, replacing Jack Schiff. 
Directors of the organization, in addi- 
tion to the foregoing officers, are: Her- 
man R. Tingley, Columbus; Herman 
H. Stone, New York City; and Dr. 
L. A. Lurie, Cincinnati 


Moy 8, 1943 


Free Capitalism Best for America 


(CONTINUED FROM PAGE 23] 


fundamental to America. One is a 
deep faith in the importance and dig- 
nity of the individual citizen. The other 
is a deep distrust of too much govern- 
ment. These two principles in truth, 
are the two faces of the same Amer- 
ican medal. They were not invented 
in America, having been implicit in 
the hopes and dreams of humankind 
through the ages. But here in Amer- 
ica these principles have found their 
most thorough and most successful ap- 
plication. That is why it behooves us, 
as trustees, to remain true to the great 
experiment in human freedom. 

In the field of government, this has 
taken the form of political democracy, 
marked by constant expansions of the 
franchise, judicial safeguards against 
encroachment of government on the 
right of the individual, and jealous de- 
fense of the Bill of Rights. 

In the field of economy, it has taken 
the form of a free capitalist society. 

The development of the two things 
side by side is not an historical acci- 
dent. On the contrary, political free- 
dom and economic freedom have proved 
to be integrated and inseparable. Wher- 
ever one was impaired, the other has 
been impaired in the same measure. 
Those of our planners who honestly 
believe they can curtail or abolish one 
without curtailing or abolishing the 
other are deluding themselves. They 
need only look at similar attempts in 
Europe to learn the towering truth 
that destruction of the free-enterprise 
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i... Mabley & Carew 


Comfort, fitting qualities and gen- 

eral satisfaction as well as style ap- 

peal were emphasized by Mabiey & 

Carew, of Cincinnati, in this entic- 
ing Spring shoe ad. 
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system brings hideous political tyranny 
in its wake. Their assumption that it 
will be different in America — that 
somehow we alone can put our post- 
war economy into a straightjacket with- 
out paralyzing political freedom is a 
delusion. 

There are honest men in our midst 
who believe that democratic capitalism 
is played out, that it has run its course, 
and must give way to a super-state. 
Whether they know it or not, such peo- 
ple are singing tunes from the score 
written by Goebbels and other propa- 
gandists of the totalitarian way of life. 
Those tunes are false to the point of 
being grotesque. Far from being played 
out, free economy in our country is 
only getting into full stride. The hori- 
zons of opportunity being opened up 
by new industrial techniques, new ma- 
terials, new products and new capaci- 
ties for consumption are larger than 
ever before. Under capitalism, for the 
first time in history, we have developed 
the physical foundations for true abun- 
dance. 

The world has had the chance to ob- 
serve three types of politico-economic 
systems: 

The first is known as Fascism, or 
National Socialism. We have watched 
its enfoldment in different forms in 
Italy under Mussolini and in Germany 
under Adolf Hitler. Private business 
remains in form, but its control is taken 
over increasingly by the government. 

The second politico-economic system 
does not resort to the pretense of con- 
trolling private enterprise. Instead, it 
boldly outlaws it as a crime and con- 
demns it as a perversion. 

The third politico-economic system 
is competitive capitalism under a rep- 
resentative democracy. It is the 
American design—because it has found 
its fullest expression in our own coun- 
try. 

There was a time, not so long ago, 
when we uttered the word “capital- 
ism” softly and apologetically, and 
there are still a few who search in the 
dictionary for euphemisms and eva- 
sions. But I believe capitalism has no 
need of mealy-mouthed apologetics. 
Despite all of its faults, all of its 
frailties and all of its failures, it blows 
with the colors of perfection when com- 
pared with the other two systems. Our 
system of private enterprise has lived 
through crises—and emerged with 
new vitality. It has won for America 
a standard of life, a standard of popu- 
lar education, a degree of self-govern- 
ment, a widespread relish and enjoy- 
ment not merely of the necessities but 
the luxuries of existence, without equa! 
anywhere now or in past centuries. 

In the critical month since Pear! 
Harbor our American system of 
economy has met a supreme test—and 
passed it with flying colors. Everyone 
speaks of the miracle of American war 
production: not everyone remembers 
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that it is a miracle made possible by 
individual initiative, using the mechan- 
isms and the driving force generated 
by capitalism. And let me make one 
thing clear. When I speak of capital- 
ism I have in mind not only the finan- 
ciers and the owners and the managers 
of business, but farmers and foremen 
and ordinary workers. Each of them 
has contributed his full share to that 
miracle of our war production. Each 
of them has his particular stake in the 
survival, fortification and the improve- 
ment of the system which achieved the 
miracle. 

The pride that we take in the 
American capitalist system, however, 
does not imply that we fail to 
acknowledge shortcomings or that we 
demand uncritical acceptance of the 
philosophy of American business. On 
the contrary, we regard the flexibility 
of our economic set-up, its capacity for 
evolving new methods to meet new con- 
ditions, as an important source of its 
strength. Unlike the other two sys- 
tems, it is not a rigid and unchanging 
pattern, but a living process, dynamic, 
constantly evolving, learning by trial 
and error, seeking and finding adjust- 
ments. 

However, it will remain alive and 
dynamic only as long as we make sure 
that the fountainheads of its strength 


are not blocked or polluted. What are 
those fountainheads? They are, in the 
first place, the right and the oppor- 
tunity for every individual to take the 
risks and reap the rewards of indi- 
vidual initiative. In the measure that 
government domination or private 
monopoly hampers or punishes indi- 
vidual initiative it is vitiating Ameri- 
can economic vitality at the source. In 
the second place, those fountainheads 
are the right to free and open com- 
petition between individuals and be- 
tween groups under strict rules of 
fair play. And they imply, finally, the 
right of every member of the economic 
community to function without arti- 
ficial interference and petty persecu- 
tion—the right of management to 
manage, of labor to dispose of its work- 
ing power, or capital to seek wholesome 
and useful outlets. 

As long as these basic elements in 
the free-enterprise system remain un- 
changed, we shall continue to enjoy our 
economy of adventure. Someone has 
said that in America every capitalist 
has a proletarian background and every 
worker looks forward to a capitalist 
future. Obviously not everyone can 
get to the top—but we must defend, 
with our fortunes and our lives, his 
privilege of trying and we must remove 
all artificial barriers from his path. 





Know Your Endorser 


{CONTINUED FROM PAGE 21] 


present time over 26,000,000 commer- 
cial check accounts in this country. If 
each of these accounts should issue but 
four checks a month, and this is a small 
figure, the total volume would be 100,- 
000,000 checks a month. Estimates as 
to the loss to the public due to misuse 
of commercial checks range from $50,- 
000,000 to $300,000,000 annually. 

When a check is stolen, forged and 
cashed, the ultimate loss is not borne 
by the recipient but by the person who 
accepted the forged check. 

The burden of the loss is borne usu- 
ally by a storekeeper who cashed the 
check. The law directs that a forged 
check shall be charged back to the per- 
son who accepted it and he, unless he 
can locate the forger and recover his 
money, is the ultimate victim. The nor- 
mal place to cash these government 
checks is the stores of America. The 
forger knows this full well and the 
great majority of government checks 
bearing forged endorsements are cashed 
in stores. There is no one type retail 
outlet that has been victimized to the 
exclusion of the others. All are vul- 
nerable. 

Experience indicates that many of 
the victims of forged checks fall prey 
because of their own ignorance. Knowl- 
edge of a few simple rules will safe- 
guard them. This will at the same 
time, from an economic point of view, 
kill the market for forged checks and 
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by so doing, kill the crime itself. 

Here follow a few simple rules whose 
widespread and consistent publication 
will accomplish the campaign objec- 
tives: 

1. DEMAND PROPER IDENTIFI- 
CATION. Remember that lodge cards, 
Social Security cards, auto licenses, 
letters and the like also can be forged 
or stolen. A forger’s credentials are 
often forgeries themselves. Proper 
identification can best be determined 
by asking yourself this question: “IF 
THIS CHECK IS RETURNED, CAN 
I FIND THE PERSON WHO GAVE 
IT TO ME?” 

2. Always demand that the person 
cashing the check endorse it IN YOUR 
PRESENCE. Even though the check 
has been endorsed, insist that he en- 
dorse it again. 

3. Do not cash checks that show any 
alteration of their face. Altered checks 
are usually forged checks. 

4. If you are an employer and more 
than one employee of yours is empow- 
ered to cash checks, be sure that they 
each initial accepted check so that you 
can identify the person who cashed it. 

5. You can safeguard your merchan- 
dise, your cash, and your profits from 
check forgeries by following these 
simple rules every time you cash a 
check. Make these practices routine. 
Remember you lose if you cash a forged 
check. 


Uncle Sam Demands 
Expert Shoe Fitting 


[CONTINUED FROM PAGE 22] 


taken of unusual feet, such as club feet, 
feet with abnormalities such as ham- 
mer toes, or large bunions. Uneven 
sizes, splay feet and extremely high 
arches are also given special measure- 
ment. Great care is taken to give the 
men the shoe that is exactly right for 
their needs. On the other hand, they 
must accept the judgment of the fitters 
as to what is the right size. In fitting 
shoes for Uncle Sam, I find it a unique 
experience to have any size available, 
any size imaginable. I’ve fitted size 
15EE, 16A and 14’s and 13’s galore. At 
the other end of the scale, we have had 
size 3% feet, size 4B and plenty of 
5’s. It is never necessary to substitute 
a size if we happen to be out of it. The 
motto of the Quartermaster Corps is: 
“If we haven’t got it, we can get it.” 
And they always do. We mark the 
man’s record “T.O.” in red pencil and 
the size needed. 

Among the recruits, just as in civil- 
ian life, many a man will angrily claim 
that he never wore larger than a size 
9 in his life when he finds himself try- 
ing on a size 10 shoe. In these in- 
stances, the recruits are informed that 
Army regulations demand extra room 
in the toes and their arguments sub- 
side. After the war, many a merchant 
shoe man will find it unnecessary to 
ntisfit a man in shoes simply because 
he insists on wearing the wrong size. 
A huge number of men are now being 
educated to wearing properly fitted 
footgear under the stern, but beneficial. 
tutelage of the United States Army. 


Diversity of Materials 
Marks Season’s Handbags 


[CONTINUED FROM PAGE 19] 


good piece of wartime economy. Among 
the Summer bags don’t forget the 
flexible wooden bag for a new note in 
Summer materials. It is attractive, 
pleasant to hold and light to carry and 
available in a variety of colors. 

The new handbags serve wartime 
needs in two important ways. First, 
they are big and roomy, made to carry 
packages, as well as compacts and bill 
folds. Some of the drawstring types 


ean hold a whole morning’s shopping. - 


And that is something to consider in 
these days of tire and gas rationing. 
Others . . . not so big and expandable 
as the drawstring .. . are built to take 
ration books, papers, note books and 
all the equipment that a busy woman 
needs for days filled with housekeeping 
and war work. 

Besides being useful, handbags are 
ornamental. This year, more than 
ever, we need pretty accents to lighten 
a basic costume, which may be a carry- 
over, worn as a wartime economy. 
Accessories . bags, gloves, hats. 
neckwear .. . are sometimes a woman’s 
most effective weapon against drab- 
ness. 
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ARMY RETAN 


GOVERNMENT SPECIFICATION 


SETON 


THE MAME FOR FINE PATENT 


UPEROc 


THE LEATHER THAT'S IN THE SADDLE 


UALITY FIRST throughout the 
years makes SETON'S leathers 
first choice throughout the trade. 


LEATHER CO. + NEWARK, N. J. 
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TREE 


( FULL TYPE ) 


A PRIORITY FREE ITEM THAT YOU CAN 
MERCHANDISE FOR THE DURATION 


The new ALL WOOD “V” Tree is an adaptation of the regular 
Miller Shoe Trees except that metal parts are replaced with strong, 
in demonstrating the ease and simply constructed parts of wood. 
speed of adjustments, apply Men who want to preserve the shape and appearance of their shoes 
peach te celid ond of pin, will find that the V tree is made for long and efficient service. 

Its smart walnut stain finish attracts the eye and its easy to change 
adjustments will please the practical buyer. 

The demand for V trees is already proving that they are an easy to 
move profit maker. The need and the demand for a tree like this is 
growing. 

Made in all sizes and widths corresponding to Men’s shoe sizes. 


SECOND ADJUSTMENT — Pin in, 
rt hole in tee, frst hole in 

































O. A. MILLER TREEING | ‘MACHINE Cco., PLYMOUTH, N. E H. 
Branch of United Shoe Machinery Corporation 
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THIS WEEK IN 


eNATIONAL NEWSe 


New YorK—A great deal of confu- 
sion has existed in the minds of shoe 
retailers pertaining to the procedure to 
be followed in selling shoes to service- 
men, under the rationing regulations. 
One retailer in Virginia wrote to Boot 
AND SHOE RECORDER recently, complain- 
ing that men at the two large Army 
camps located in his vicinity claimed 
they could not get shoe certificates from 
their commanding officers, enabling 
them to purchase a pair of shoes for 
leisure wear. These soldiers, he goes 
on, say that they have been told they 
are not entitled to a certificate, or that 
there is a shortage of certificates, with 
the result that only a few are allotted 
toa company. Before rationing, he con- 
tinues, the shoe stores did a nice busi- 
ness with privates and non-commis- 
sioned officers, but now this business 
has dropped off almost completely. 

Retailers in New York have also ex- 
perienced difficulty, arising from the 
fact that the commanding officers were 
not supplied with the certificate forms 
in sufficient numbers to meet the de- 
mand. The practice has been for the 
commanding officer to use a green cer- 
tificate known as Sugar Ration Stamp 
No. 306. This is given to the soldier 
and honored by the shoe stores; some 
of the commanding officers, however, 
do not have enough of these stamps, 
with the result that they have been 
writing letters stating that the soldier 
is entitled to buy a pair of shoes. These 
letters cannot be honored by the shoe 
store. Some of the stores have been 
sending the soldiers who present these 
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Clarify Procedure in Sales to Servicemen 
Certificates, Issued by Commanding Officers, Must be Present- 
ed in Lieu of Ration Stamps. Sugar Purchase 
Certificates to be Used for the Present 





Editor’s Note 


Reports reach BOOT AND SHOE RE- 
CORDER from time to time that individ- 
uals in the shoe trade are being asked to 
pose for photographs by photographers 
who say they have been authorized to 
take such pictures for BOOT AND SHOE 
RECORDER. The RECORDER has nof, 
during the past three years, authorized 
any photographer to take pictures in 
this way except the photographers who 
have worked with our editorial staff at 
the National Shoe Fair and some of the 
other trade meetings. 





letters to OPA headquarters in New 
York where they receive certificates 
which the stores can honor. 

Winthrop Shoe Company in St. Louis, 
Mo., secured an extract from War De- 
partment Circular No. 46 which out- 
lines the procedure to be followed in 
selling shoes to servicemen. A copy of 
this extract has been sent to all their 
customers. The extract follows: 

“1. With the inauguration of the shoe 
rationing program on February 7, 1943, 
the purchase and sale of shoes by Army 
Activities and the purchase of shoes by 
Army Personnel will be governed by 
the following procedure: 

“2. The purchase of shoes from the 
quartermaster by officers and enlisted 
men is unrestricted and may be made 
without the surrender of either a shoe 
stamp or a shoe purchase certificate. 

“3. Officers who hold war ration book 

[TURN TO PAGE 54, PLEASE] 
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War Council of Retailers 
To Be Held in June 


WASHINGTON, D. C.—The vital job of 
supplying Americans on the work front 
with the goods necessary to keep up 
the best standard of living that remains 
possible after all military needs have 
been met is being whipped into an ef- 
ficient wartime service with the nation’s 
merchants taking a forthright lead. 

David R. Craig, president of the 
American Retail Federation, recently 
issued a call for a war council of re- 
tailers to be held in New York June 
8-9. The Federation is made up of 
eighteen national retail associations 
and thirty state organizations whose 
memberships total half a_ million 
merchants. 

While the government ponders the 
problem whether an entire new agency 
shall assume responsibilities of civilian 
supply, the housewife looks to her 
merchant to keep providing her goods, 
and he is the one who will be held re- 
sponsible if she doesn’t get her require- 
ments, Mr. Craig said. 

During the first year and a half this 
country has been in total war, Mr. 
Craig said, the storekeepers of the 
country have learned the hard way how 
to meet the problems of supplying a 
population that is rapidly shifting 
homes and jobs. Because many lines of 
production for civilians ‘have been 
abruptly converted to the making of 
machines and munitions for the fight- 
ing fronts, and with normal channels 
of distribution diverted to military sup- 
ply lines, the retailers have had to 
develop new sources of goods and new 
avenues of distribution that do not im- 
pede military output and delivery of 
military supplies. Ways to obtain added 
sources of production are to be de- 
veloped in the June 8-9 war council. 

This first mid-year general meeting 

[TURN TO PAGE 44, PLEASE] 
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have them, write us for information where they 


can be secured. 


NEO-CORD Soles and Heels are made of neo- 

prene with cord construction. They are resistant 

Se to oils, acids, greases, caustics and heat. They 

are manufactured for both Men's and Women's 
Work and Safety Shoes. 
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Charles D. Kepner 


Boston, Mass.—Charles D. Kepner, 
organizer and for many years the head 
of the C. D. Kepner Leather Company, 
outstanding in its field, died suddenly 
at his home in Newtonville, Mass., re- 
cently. He was 77 years old. 


Mr. Kepner was born in Port Royal, 
Pa., and received his early education 
in the public school system of Newton, 
to which city his family moved when 
he was a boy. Later he graduated 
from the Burdett Business College in 
Boston and entered the employ of the 
Grey, Clark & Engle Company, well- 
known leather house. In 1907 he took 
over control of the company and, in 
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1917, changed the firm name to the 
C. D. Kepner Leather Company. 

In addition to his business activities, 
Mr. Kepner was interested actively in 
the Newton Y. M. C. A., serving for 
many years as a member of its board 
of directors and for a time as presi- 
dent of the board. He also was a mem- 
ber of the New England Evangelistic 
Association. 

Surviving are his widow and three 
sons, the Rev. Charles D. Kepner, Jr., 
of Cleveland, Ohio; L. Chase Kepner, 
of Lancaster, Pa., and Kenneth E. Kep- 
ner, of Peterborough, N. H. 

Funeral services were held 
Eliot Church chapel 
Newton. 


in the 
in the city of 





Expect Large Orders 
For Manufacturers 


Boston, Mass.—That shoe manufac- 
turers qualified to make the types of 
shoes which will be needed by the Office 
for Foreign Relief and Rehabilitation 
Operations can look forward to make- 
up orders of considerable size was the 
prediction which Donald McKay, of the 
Procurement Division, United States 
Treasury Department, made here re- 
cently on the eve of his departure, with 
other government officials, for St. Louis, 
Chicago, and New York. While the pro- 
curement program currently being pro- 
moted and which was described in Boor 
AND SHOE RECORDER, issue of May 1, 
was not devised for the purpose of giv- 
ing relief to manufacturers of those 
grades which have been most affected 
by the rationing program, it is the ex- 
pressed hope of members of this official 
party that as many as possible of these 
manufacturers be brought into the pic- 
ture. 

It is understood that the one-week 
stay in Boston of this party resulted 
in the buying of nearly enough shoes 
to fill immediate needs, but that quan- 
tities offered for the longer range pro- 
gram were insufficient—hence the deci- 
sion to place makeup orders. 

It was also revealed that business 
deals were made not only with manv- 
facturers and wholesalers but with re- 
tailers as well—those with larger-than- 
comfortable stocks of low-priced shoes 
on their shelves. These retailers in- 
cluded chain stores and department 
stores. 





OPA Rulings on Alteration, 
Size Marking 


WASHINGTON, D. C.—Alteration of 
heel heights or other construction fea- 
tures of shoes shipped from factories 
prior to April 16 does not permit the 
shoes to be sold ration-free if they did 
not meet the specifications of non-ra- 
tioned footwear at the time they were 
shipped, OPA ruled recently. To sell 
such shoes or to offer them for sale 
as non-rationed is in violation of the 
shoe ration order. 

Amendment No. 10 to Ration Order 
17, effective May 3, also provides that 
manufacturers of infants’ shoes must 
mark the size of this footwear prior 
to transfer, using the same measure- 
ment standards and size markings that 
were customarily used before February 
7 when shoe rationing became effective. 
This requirement clarifies the order as 
to the practice of including as “size 4 
infants’ shoes” footwear which prior 
to shoe rationing would have been 
marked with a size above 4. 





Baby Girl for Deloreys 


Boston, Mass. — Everett Delorey, 
head of the Everett Truck Division of 
Colonial Tanning Company, is the 
father of a baby girl. This is the ninth 
child for Mr. and Mrs. Delorey. 
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Buying Steadies at Chicago Showing 





No Rush for Shoes, But Even Tempo of Sales—Black Leads, 
Followed by Brown—Suedes, Calf, Kid and 
Alligator in Demand 


CHIcAGoO—An even tempo of buying 
marked by an intensive search for 
types of shoes that will sell was estab- 
lished at the Fall Shoe Show held by 
the Shoe Travelers’ Association of Chi- 
cago at the Morrison Hotel, May 1, 2, 
8 and 4. As the first major show held 
in this part of the country since ra- 
tioning went into effect, it appears that 
the retail shoe business is beginning 
to adjust to normal conditions. 

Buyers were in attendance from all 
parts of the country. Registration was 
heaviest from the Chicago area, 
Illinois, Iowa, Wisconsin, Michigan, and 
Indiana, but Kentucky, Ohio, Minne- 
sota, Missouri, Nebraska and such far 
away places as New Orleans, Oregon, 
New York, and Florida were repre- 
sented. This was purely a business and 
buying show, so there were no special 
luncheons or entertainment features. 
Seymour Shane, regional director of 
the Miscellaneous Products Division of 
OPA, was present at the show and con- 
ferred with retailers, answering their 
questions on rationing regulations. 

There was no scramble for merchan- 
dise, even though retailers bought as 
fast as they could of the goods they 
wanted and could get. The irrational 
buying which followed in the first wake 
of rationing has almost entirely dis- 
appeared. Instead the retailers bought 
what they needed, seeking types of 
shoes that they know customers will 
give up ration coupons for. They 
bought higher priced goods to a large 
extent, but also dipped in the lower 
priced shoes. The general consensus 
seems to be that the lower priced shoes 
will move later. 

Keen interest was evidenced in all 
types of non-rationed shoes making 
their first appearance at this show. 
Heavy orders were placed on women’s 


shoes with plastic, fabric, and special - 


composition soles in combination with 
fabric uppers. There were also several 
wooden soled types with fabric and 
composition uppers. 

For general Fall selling, black and 
brown suedes, with the demand heav- 
iest for black, topped the list. Many 
brown suede spectators were sold. Calf- 
skin, kid and alligator sold well in tail- 
ored oxfords and dressy types. There 
was a strong tendency in practically 
all price ranges and among all types 
to order heavily on the higher heeled 
spectators. Retailers reported women 
are seeking this type since such shoes 
can be worn both for the street and 
dressy occasions. In dressier types, the 
greatest demand was for stepins (most- 
ly in the open toe version). Sandals 
sold, but only in limited amounts, al- 
though open back and very dressy types 
Were the most in demand. Evening 
slippers shown hv several houses did 
not sell at all. There was some buying 
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from the in-stock houses of Summer 
shoes with occasional orders for whites. 
As to whites, however, the general 
practice among retailers seems to be 
to let their present stocks do. Men’s 
houses also experienced excellent busi- 
ness, and retailers reported that thus 
far the men’s end of their business has 
not noticeably suffered from rationing. 

Boudoir slippers of all types were in 
heavy demand, with a marked scarcity 
in felts. 

A majority of the selling, except per- 
haps in the lower priced goods and in 
slipper types, was done on the allot- 
ment basis. 





Dates to Reuscusber 


Midwestern Shoe Travelers’ Fall 
Show, Paxton Hotel, Omaha, 
Neb. May 9, 10, 11, 1943 

Fall Style Show, Southwestern Shoe 
Travelers’ Association, Adolphus 
and Baker Hotels, Dallas, Texas. 

May 11, 12, 13, 14, 1943 

Fall Shoe Show, Iowa National 
Shoe Travelers’ Association, 
Hotel Fort Des Moines, Des 
Moines, Iowa. May 16, 17, 18, 1943 

Monthly Shoe Show, Chicago Shoe 
Travelers’ Association, Morrison 
Hotel, Chicago, Ill. 

May 24, 25, 1943 

Fall Shoe Show, Pacific Northwest 
Shoe _ Retailers’ Association, 
Portland Hotel, Portland, Ore. 

May 29, 30, 31, June 1, 1943 

Annual Fall Shoe Convention, Mid- 
Continent Shoe Travelers’ Asso- 
ciation, Skirvin Hotel, Okla- 
homa City, Okla. 

May 30, 31, June 1, 1943 





Named Assistant in Clothing, 
Textile and Leather Division 


WASHINGTON, D. C.—Appointment of 
Hilding R. Crook as special assistant 
to the Director of the Textile, Clothing 
and Leather Division of WPB was an- 
nounced recently by Frank L. Walton, 
Director. Mr. Crook has been chief 
since last November of the Floor Cov- 
ering Section of the Wool Branch, 
where he has been succeeded by Charles 
B. Rockwell, who came to WPB a short 
time ago as chief of the Upholstery 
and Pile Fabric Unit. 

As assistant to Mr. Walton, Mr. 
Crook will become chairman of the ten 
adjustment committees which are part 
of the division. He is president of 
Robert Crook, Inc., in Philadelphia, Pa. 
Prior to joining the Textile, Clothing 
and Leather Division, Mr. Crook was 
a consultant in the Office of Civilian 
Supply, WPB. Mr. Rockwell will direct 
the activities of four units—Linoleum, 
Upholstery Fabrics, Felt, and Wool 
Floor Covering. 








YOU GET A LIBERAL SHARE 


OF THE PROFITS 
WHEN YOU OPERATE A 
HEALTH SPOT SHOE SHOP 


Under the Health Spot Shoe 
Shop plan, you are stimulated 
to put forth your best efforts 
because your earnings increase 
in proportion to your capacity 
to produce. 


It is to your benefit to build 
up the store’s volume and prof- 
its for you are rewarded with 
a liberal share of the profits 
besides drawing a regular 
salary. 


It is to your own advantage to 
make the most of your ability 
and experience for you share in 
the results of your own efforts. 


If you are not making the kind 
of progress you would like to 
make and if you are ambitious 
to go places in the retail shoe 
business, here’s your opportu- 
nity. 





Mr. Omer Yount 


MANAGER 


HEALTH SPOT SHOE SHOP 
2Z1 Hogan 
Jacksonville, Florida 


Mr. Yount has made remark- 
able strides in the short time 
that he has been in the Health 
Spot organization and he is en- 
joying the full benefits of the 
profit-sharing plan. 


MEN WANTED 
When vacancies occur due to 
men leaving for the service, we 
must have capable men to take 
over established Health Spot 
Shoe Shops. Send for your ap- 
plication blank today. 


HEALTH SPOT SHOE SHOPS, INC. 


INDUSTRIAL AVENUE 
DANVILLE, ILLINOIS 
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Serves Sixth Term as 
U. S. Chamber Director 

New York—Herbert N. Lape, chair- 
man of the Board of Directors of the 


Julian & Kokenge Co., Columbus, Ohio, 
was re-elected a director of the Cham- 





HERBERT N. LAPE 


ber of Comerce of the United States at 
the annual meeting of that organiza- 
tion at the Waldorf-Astoria Hotel here 
last week. 

This marks the sixth consecutive 
term that Mr. Lape has served as a 
director of the National Chamber, an 
organization in which he has long taken 
an active interest. He spent most of 
last week in New York attending the 
various sessions at the Waldorf. He 
is a former chairman of the National 
Shoe Fair and a recognized leader in 
the shoe manufacturing industry, as 
well as a keen student of national af- 
fairs and economic trends and develop- 
ments. 


Must Get Ration Stamp 
For Obsolete Styles 


RICHMOND, Va. — Obsolete shoes — 
those which are difficult for shoe deal- 
ers to move—must still call for a shoe 
ration stamp or certificate, Harry 
Jonas, commodity specialist on miscel- 
laneous products for the Richmond 
District, Office of Price Administration, 
announced recently. 

Shoe dealers complain that the cus- 
tomer objects to giving up ration 
stamps for this type of slow-moving 
shoe. Mr. Jonas pointed out that the 
accumulation of these shoes on. shelves 
did not occur through the ration regu- 
lations, and his suggestion is that these 
shoes be attractively priced so that 
there would be little difficulty in mov- 
ing them. 
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THREE MILLION MORE OF US IN 1942- 


and Everyone a Customer for Gaby Shoes 


Yes, that's the amazing figure, an all-time high in 1942, or 
over 600 new customers for every shoe store selling baby 
shoes. Naturally, Mrs. Day's Dealers cannot sell a// of them. 
But they do enjoy the cream of this business. This is a happy 
situation for America's infant foot health. A baby, started 


in Mrs. Day's shoes, usually enjoys their healthful protection 
| through his third year. Mrs. Day's national reputation for 


making the best baby shoes is well deserved. For, into every 


| pair goes the “know-how", which results from her careful 


research, and the finest materials skillfully worked to pro- 
duce the perfect foot covering for baby feet. Her success. 
and that of her dealers, prove the wisdom of that policy. 


Army Buying More Leather 


Boston, Mass.— Contracts to pur- 
chase sizable quantities of military 
leather outersoles, innersoles, taps and 
rubber heels have been announced at 
the Boston Quartermaster Depot. In- 
cluded are 405,000 pairs of the outer- 
soles, 30,000 pairs of innersoles, 8,100 
pairs of rubber composition taps, 5,040 
pairs of whole rubber heels, 3,600 pairs 
of leather taps, 100,000 pairs of laces 
for knee-length boots, and 45,000 pairs 
of laces for parachute jumpers’ boots. 

The George E. Keith Company has 
been awarded a contract to make 1,272 
pairs of women’s low service shoes; and 





the Endicott-Johnson Corporation is to 
make 1,147 pairs of Type II service 
shoes. 


To Close on Saturdays 


SEATTLE, WaSH.—I. Miller’s Seattle 
Shoe Shop is meeting its shoe ration- 
ing problems by closing the store every 
Saturday “for the duration,” and also 
closing early in the afternoon on week- 
days. It continues, however, to open 
on Mondays at 11:45 A.M. and on Tues- 
days through Fridays at 10.45 A.M. 
When a certain quota of shoes has been 
sold, the store closes for the day. The 
plan has been working very well so far. 
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WILL YOURS BE THE 


LION’S 
SHARE? 


| problem today is not in selling shoes, but in 
getting shoes to sell. On the other hand, deliver- 
ies are good on Trimfoot Foot Relief products . . . 
and they will do these two things for you: 


They will give you more merchandise to sell 
. ++ With a good extra profit from each sale. 
That’s the lion’s share today. 


2 They will enable you to satisfy the millions, 

who are using their feet more than ever before, 
that they will remain your customers for years to 
come. That’s the lion’s share tomorrow. 


Investigate! It means more money in your till. Send 


for catalog. 


FREE BOOK! Orthopraxy of the Foot, the 
pocket handbook on feet and fitting is helping 
thousands of shoemen train their ever changing 
sales force to render a real service to the nation. 


Send for your copy today. 


TRIMFOOT COMPANY + FARMINGTON, MO. 


TRIMFOOT FOOT RELIEF 


TRIMFOOT METATARSAL INSOLES - WIZARD ARCH BUILDERS 
TRIMFOOT AND WIZARD FOOT RELIEF ACCESSORIES 


War Council of Retailers 
To Be Held in June 


[CONTINUED FROM PAGE 39] 


of the American Retail Federation, to 
be held at the Waldorf-Astoria Hotel, 
is to develop, from here throughout the 
war, the most orderly flow of supplies 
possible to maintain the nation’s ci- 
vilians in best war trim, Mr. Craig said. 
“Whatever department or man is made 
responsible to the government,” Mr. 
craimgeid of the home supply problem, 
“thes*merchant is responsiBle to the 
people, and generally he is earning his 
‘E’ in that job.” 
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Joseph A. Schaetzle 


IL1ion, N. Y. — Joseph A. Schaetzle, 
proprietor of a shoe store which bears 
his name, died recently at his home 
here at the age of 59. He had been a 
resident of Ilion since 1903 when he 
went to work for J. B. Robinson. 

In 1915 Mr. Schaetzle purchased the 
entire interest of the business and con- 
ducted it until 1943 when a partnership 
was formed. He had a wide acquaint- 
ance within the shoe industry, and for 
many years he was a member of the 
New York State Shoe Retailers’ Asso- 
ciation. 

Survivors are his widow, one brother 
and two sisters. 


| Brown Company Consolidated 
Net $2,107,076 


| New YorK—Brown Company, mann- 
facturer of pulp, paper and other cellu. 
lose products, reports for the fiscal year 
| ended November 30, 1942, net profit 
| of $1,071,087 after depreciation, inter. 
est, income and excess profit taxes, 
compared with net profit of $1,484,353 
in 1941. Brown Corporation, wholly 
owned Canadian subsidiary, reports net 
profit of $1,230,779 after all charges, 
| compared with net profit of $1,556,928 
in 1941. Dollar sales of Brown Con- 
pany and Brown Corporation products 
last year were $33,467,085 against $32,- 
198,400 in 1941. 

The past year was the first for the 
reorganized company under the board 
of directors. In his statement to stock- 
holders, Henry P. Kendall, chairman of 
the board, attributed the reduction in 
profits largely to increased labor costs 
in woods operations and mills, a special 
depreciation allowance of $437,097 on 
new plant installations, and increased 
income and excess profits taxes. These 
increases were partially offset by a re- 
duction in interest on funded debt. 

During 1942, the Company volun- 
tarily repaid $1,660,056 of the $4,500,- 
000 borrowed from the Reconstruction 
Finance Corporation, and further re- 
duced the balance to $2,592,370 by pay- 
ments aggregating $247,574 under the 
terms of the loan. 

To provide for adjustments to peace 
time conditions, reserves of $1,170,000 
were set up from earned surplus against 
inventory losses and $400,000 against 
other contingencies including additional 
income or excess profits taxes. 

Referring to the Company’s partici- 
pation in the war effort, Mr. Kendall 
stated, “Over seventy per cent of the 
Company’s products have gone directly 
or indirectly into war products or es- 
sential civilian use. Pulp, constituting 
sixty-five per cent of sales, included 
highly specialized forms for war uses 
while the Company’s regular grades 
were sold largely for lend-lease and 
to producers of such essential products 
as drafting paper, Government map 
and chart paper, blueprint paper, hos- 
pital wadding, and cellophane for pro- 
tective wrapping of field rations and 
food products. The Company’s paper 
and other products were largely sold to 
the Government or for essential civil- 
ian uses.” 


Observes 56th Year 
In Business 


MaDIsoN, Wis.—This spring marks 
the 56th year in the men’s and boys’ 
apparel business for Frank W. Kar- 
stens, who continues to be one of the 
most active men in the store. A full 
newspaper advertisement was _ spon- 
sored by the Karstens personnel as a 
tribute to Mr. Karstens. Among those 
saluting “the boss” was Orville Geir, 
manager of the men’s shoe depart- 
ment. 
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In Charge of Publicity 
And Promotion 


Sr. Louts, Mo.—Johnson, Stephens & 
Shinkle Shoe Company announces the 
recent promotion of Harriett T. Couplin 





HARRIETT T. COUPLIN 


as advertising director in full charge 
of all advertising publicity and promvo- 
tion for the company. For the past 4% 
years Miss Couplin has been fashion 
coordinator and advertising counselor 
to the company’s dealers. She is well 
known from coast to coast with the 
trade and the public for her original 
fashion show presentations of 
RHYTHM STEP shoes. 

Miss Couplin says that, in keeping 
with the war effort, the company’s plans 
for next season do not include fashion 
shows, but that the advertising concen- 
tration will be in national magazines 
and dealer helps. She says the com- 
pany believes that advertising today 1s 
more important than ever before. The 
company advertising appropriation will 
be planned to give wide coverage ac- 
cordingly. 


Wilson Store Observes 
80th Anniversary 


HAMILTON, ONTARIO.—From all over 
Canada and the United States have 
come congratulations to Arthur L. Wil- 
son, proprietor of the Robert Wilson 
Shoe Store, on the completion of the 
80th business anniversary of this well 
known firm. 

The original store, started by the 
father of the present owner, was one 
of the first shoe stores in Hamilton. 
Some eight years ago the present Wil- 
son store on King Street underwent 
alterations and took on a new front to 
become an advanced show place for 
fine shoes and sound business principles. 
Rigid adherence to a sound policy of 
dealing only in high standard quality 
merchandise and paying close attention 
to the ethics of proper fitting is the 
basis on which is constructed the busi- 
ness of the Wilson Shoe Store. 

The occasion of the anniversary was 
marked by a full page story of the 
store in the Hamilton Spectator. Pic- 
tured were Robert Wilson, the founder; 
Arthur L. Wilson, present head, and 
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KEEP EM HAPPY 


with 





FOOT REST 


y SHOE A 
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OW that your customers can buy only three 
pairs of shoes a year it is vitally important 
that you sell the shoes that are “just right” — 


Krippendorf Foot Rest Shoes. 


In Krippendorf Foot Rest Shoes are com- 


bined the qualities that make women call them 
the perfect shoes to work in, play in, live in. 
Styled to make every glance linger longer, built 
by ter craft , of the finest materials 
and priced to fit the wartime budget — truly 
these are the shoes that will keep em happy. 





Krippendorf Foot Rest Shoes are nationally 
Mademoiselle, 
Woman’s Home Companion, 
Good Housekeeping, and The Instructor. 


advertised im Vogue, 


Home Journal, 


Ladies’ 


G95 ,, 7-95 


Slightly higher Denver west 


Our salesmen are now in their territories for fail 


THE KRIPPENDORF-DITTMANN COMPANY, CINCINNATI, OHIO 
New York Showroom: Marbridge Building 


Arthur’s son, Robert “Bud” Wilson, 
who now is a trooper in the Canadian 
Armored Corps on active service. 


Lester M. Wolf 


SHEBOYGAN, Wis. — Lester M. Wolf, 
44, secretary-treasurer of the Union 
Shoe Manufacturing Co., died recently 
at his home here. A native of Sheboy- 
gan, Mr. Wolf had previously been as- 
sociated with the Columbia Shoe Co., 
of which his father was head, until the 
firm suspended business when he and 


his brothers formed the Union Shoe 
Manufacturing Co. Mr. Wolf, who took 
a great interest in Boy Scout work, is 
survived by his wife, a son, two daugh- 
ters, his mother and three brothers, 
Arthur, Erwin and Harry Wolf. 





Takes Over Goodyear’s Duties 


CARLISLE, Pa.— George H. Bostock 
has taken over the duties of Donald 
H. Goodyear, of the G. R. Kinney Co., 
Inc., here. Mr. Goodyear is now a lieu- 
tenant in the U. S. Naval Reserve. 
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$2.00 Less 
Sizes 4 to 10. Widths AA & B 


GROVES SHOE CO. 


311 W. MONROE STREET 
CHICAGO, ILL. 





James A. Moloney 


ROCHESTER, N. Y.—Word has been 
received here of the death in New York 
City of James A. Moloney, 84, who was 
a member of the shoe manufacturing 
firm of Moloney Brothers, makers of 
misses’ and children’s shoes. Michael 
Moloney was the other member of the 
firm. 
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_at this time. 


Wool Felt Alternate 
For Leather Bows 


NEw YorK. — War rroduction Board 
Conservation Order ™-217, as amended, 
forbids the use of bows or ornaments 
on civilian footwear being made of 
leather, wholly or in part. An alternate 
for bows and non-functional ornaments 
on ties and slippers is wool felt, rang- 
ing from very high quality to lesser 
quality grades appropriate for a wide 
shoe price range. 

The Felt Association, Inc., calls at- 
tention to the fact that in spite of 
efforts made in Washington to the con- 
trary, wool felt is still being thought 
of as a critical material and substi- 
tutes are being unnecessarily con- 
sidered. It wishes to correct this er- 
roneous impression. As has been pointed 
out repeatedly to industry generally, 
the types of wool which are used for 
the manufacture of felt are for the 
most part not suitable for woven tex- 
tiles. The stocks available of the 
types of wool, noils, reprocessed and re- 
used wools normally used by the felt 
industry, are in a favorable position 
There is no reason why 
any branch of the services could not 
be able to secure the types of wool felt 
required. 

In their relations with various ser- 
vices, it is suggested that the fact be 
emphasized by prospective purchasers 
that there are stocks available for the 


production of this type of wool felt; 
also that there is a very fair percentage 
obtainable for civilian as well as ser- 
vice requirements. 





Easter Sales Double 
Last Year’s 


PORTLAND, ORE.—Will Knight, of the 
Knight. Shoe Co., said in response to 
an inquiry by Boot AND SHOE RECORDER 
that the Easter business of this firm, 
including men’s, women’s and children’s 
shoes, was about double the pairage of 
a year ago. 

The best pattern for women was the 
pump in black, blue and brown. For 
men, calfskin oxfords in black and 
brown led in sales. In children’s shoes 
tan oxfords and patent pumps were 
best sellers. There was a limited call 
for white shoes, the season being rather 
early for white in Oregon. 


To Manage Store 


PROVIDENCE, R. I. — William Fried, 
previously with the Westminster street 
store of Kay’s Newport of this city, 
has been appointed manager of the 
company’s Arcade store, where he suc- 
ceeds Lester Fierstein. The Arcade 
store has added a men’s shoe depart- 
ment since it was opened a number of 
months ago. 





War Bond Collector Gets New Shoes 





Springfield, Ill_—Dickie Laswell, Springfield's foremost war bond and stamp col- 
lector, who was recently given a short vacation from the hospital where he has 
been treated for an incurable disease, is fitted by Les Neil of Myers Brothers 


Department Store for a new pair of shoes. 


Dickie's war fund, started by people throughout the nation, now stands at 
$1,927.19. It began when the story of his brave battie against lymphatic leukemia 
was broadcast to the nation. His statement that he wanted war stamps instead 
of toys, brought an immediate response from hundreds of persons. {He asked for 


pennies.) 


Dickie started off Springfield's contribution to the April war bond drive by a 


donation of $380 in stamps. 
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Worcester Stores Report 
Heavy Sales 


WorcESTER, Mass. — Rationing and 
the terrific loss of men purchasers did 
not stop the phenomenal buying splurge 
that began early in April and became 
stronger and more noticeable each week 
as Easter drew near. Merchants in this 
city believed the apex was reached dur- 
ing Palm Sunday week, but to their 
surprise Easter week even surpassed 
that of the same period of 1942. Stores 
were jammed from the moment of open- 
ing until long after the doors were 
locked. 

The buying continued even on Easter 
Monday when the late purchasers tried 
to replenish their wardrobes. Play 
shoes came into demand the earliest 
this city has ever experienced and the 
merchants had to ration them one pair 
to a customer for their own protection. 

From actual figures, from some of 
the largest department store buyers, 
this 1943 season was 20 per cent higher 
than 1942. 

Alexander H. Witt, buyer for Sherer’s, 
stated that there was a drop in sales 
of men’s shoes, but this was more than 
made up by the extra heavy purchas- 
ing of women’s and children’s shoes. 
Black, blue, tan for the adults and 
white and tan for the children were 
most in demand. Mr. Witt has put in 
a new shoe, for the growing girl, which 
took a decided leap into favor and, be- 
fore the buying was over, was nearly 
in the lead. 

From Morris L. Shaer, who not only 
is a retailer with many stores through- 
out New England, but is also a manu- 
facturer and wholesaler, comes the in- 
formation that fabric shoes are fully 
25 per cent ahead of any year since 
1929. Although shoes in the lowest 
brackets were below last year in Wor- 
cester, these same price ranges were 
found to be in great demand in Fall 
River and Pawtucket, R. I. 

There has been some fear in this city 
that the government is about to set a 
sale price on all grade shoes, marked 
up from the manufacturer’s cost sheet. 
There also is a movement on foot to 
try to get the government to lift ration- 
ing restrictions on pre-war made shoes 
that are now being held in stock. 

All in all, this 1943 season has proved 
to be the best ever enjoyed by the shoe 
trade and exceedingly so for those that 
also handle the accessories to aecom- 
pany them. 


45 Men in Service 


MaRIon, IND.— A total of forty-five 
men in the armed forces is reported by 
the Marion Shoe Division of Daly 
Brothers Shoe Co., Inc. Nine of these 
are from the sales force and the rest 
from the shipping department. 

J. E. Gilpin, company salesman in 
Alabama, has been in the Army Air 
Corps for nearly two years, having also 
served in that branch in World War I. 
James Prevost, the Tennessee salesman, 
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is training for a pilot’s wing at Max- 
well Field in Alabama. Curtis Angle, 
who was the firm’s head in-stock picker, 
is in the Coast Artillery in Hawaii and 
served throughout the Pearl Harbor 
bombardment. 


To Buy for Crescent Store 


SPOKANE, WasH.—Spokane’s largest 
department store, the Crescent, where 
James Swanson is buyer for all shoe 
departments, has a new general man- 
ager in Robert A. Paterson, vice-presi- 
dent of the Spokane Dry Goods Com- 
pany, which operates the store. 

Mr. Paterson succeeds E. A. Shadle 


in this position, but Mr. Shadle retains 
the presidency of the company. In ad- 
dition to Mr. Paterson and Mr. Shadle, 
the other officers of the Spokane Dry 
Goods Company, as reelected at the 
recent annual meeting, are James L. 
Paine, chairman of the board; William 
B. Kerr, secretary-treasurer. 





J. C. Hand with OPA 
In Albany 


ROCHESTER, N. Y.—J. Coolidge Hand, 
shoe buyer for W. M. Whitney & Co., 
Albany, is now with the OPA, associ- 
ated with F. Paul Reilly in the Albany 
office. 
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Clarifies Rationing Practice 
[CONTINUED FROM PAGE 28] 


scure, but if it were possible to provide 
you with all of the facts leading up to 
a decision, you would realize there are 
usually sound reasons. 

With your indulgence, I would like 
to discuss what might be termed “mis- 
understood phases of the rationing 
program.” 

At the top of this list, I would place 
the question of “Three pairs per per- 
son per year,” and the effect of this 
misconception on the ration to children. 

Three pairs per year was arrived at 
by arithmetical projection, based on one 
stamp per person for the four months’ 
period ending June 15th. Reference to 
the ration order will indicate that the 
only promise of OPA is that no one 
will suffer hardship because of shoe ra- 
tioning. 

We frequently hear the statement: 
“My child cannot get along on three 
pairs a year.” There was never any in- 
tention that an active, growing child 
should be limited to three pairs a year. 
Stamps are interchangeable in the 
family, and it is expected that they will 
be spent according to need. 

When reference to the interchange- 
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Jay Heads Detroit Retailers 


Detroit, Micu.—Steven J. Jay, vice- 
president of R. H. Fyfe & Co., was 
elected to head all Detroit retailers as 





STEVEN J. JAY 


president of the Detroit Retail Mer- 
chants’ Association for one year. This 
organization is a constituent part of 
the Detroit Board of Commerce. 

In addition, two other shoe men were 
elected to the board of directors of the 
retail body—Adolph M. Goetz of Rus- 
sek’s, and Stuart J. Rackham, of Stuart 
J. Rackham, Inc. 





ability feature is made, we frequently 
hear the question: “Must I give up my 
stamp for my child?” The answer is 
that no nidividual in a family group 
was ever given an individual shoe al- 
lowance. A family of four was given 
four stamps to spend according to the 
needs of the family. After all the 
stamps are spent, any member of the 
family may apply for supplemental 
ration if he needs shoes before the next 
stamp becomes valid. 

The “three pairs a year” fallacy has 
had an adverse effect on the sale of low 
priced shoes, but with your help I am 
sure the public can be made to under- 
stand that in most cases it is not neces- 
sary to change normal buying habits. 
The public has been assured that no 
one will have to suffer hardship be- 
cause of shoe rationing. That might 
mean replacement at the rate of one 
pair a year or six pairs ayear, depend- 
ing on type and useage. 

Another question we frequently hear 
from the trade rather than from con- 
sumers, is, “Why aren’t infants’ shoes 
non-rationed up to Size 5-6 or 8?” A 
more logical question might be, “Why 
are any sizes of infants’ shoes non- 
rationed?” When a child is born it is 
entitled to a War Ration Book. This 
means that an additional stamp is 
added to the family allowance and this 
stamp may be spent for adult shoes. 

We have not untertaken to remove 
the shoe stamps from War Ration 


Books issued to infants. The reason 
this is not practical is because no one 
can determine shoe size in relation to 
age, and if the books were tailored as in 
the case of coffee stamps, it would be 
necessary to relate the age on the book 
to an exact size in, the dealer’s stock. 

When the regulations were first writ- 
ten, in order to provide convenience in 
purchasing shoes as part of a layette, 
or to enable shoes to be bought for an 
infant before a War Ration Book had 
been obtained, we were agreeable to 
having infants’ soft sole shoes non- 
rationed. This meant a release within 
family groups of approximately four 
million stamps that could be used for 
purchasing adults’ shoes. After the 
program went into effect, it became 
apparent that the trade could not clear- 
ly distinguish between soft sole and 
intermediate sole shoes. It was then de- 
cided to make the distinction on the 
basis of size. Including all sole types 
up to aize 4 meant releasing an addi- 
tional four million stamps which could 
also be used in purchasing adults’ 
shoes. From this you can see why it is 
totally impractical to carry this size 
break to a higher point. 

Another point which has been gen 
erally misunderstood is the point of 
contact between the shoe trade and 
OPA. In this program, the trade deals 
solely with Regional and District 
Offices. Individual consumers deal sole- 
ly with Local Boards. Provisions have 
been made to thoroughly acquaint Dis- 
trict Office representatives with the 
provisions of the order and we urge 
you to establish your contact with your 
District OPA Office, rather than with 
the local War Price and Rationing 
Board. 

Provision has been made for a con- 
sumer to secure a apecial Shoe Stamp 
from the Local Board in cases where 
shoes prove defective and are returned 
within thirty days. I would remind you 
that this provision has no effect on the 
financial relationship between you and 
your customer. We prefer to allow you 
to handle adjustments on defective 
shoes in keeping with your usual policy. 
Our part in the transaction is merely 
to provide replacement currency to the 
consumer after you have decided on the 
adjustment. We ask that you not use 
the rationing regulations as any reason 
for giving or refusing to give your cus- 
tomer an adjustment. 

I know that many of you are con- 
cerned about the disposition of odds and 
ends which normally accumulate in the 
operation of any shoe business. The 
solution to this problem is not far off 
and has been purposely delayed until 
after inventories were filed. When an 
announcement is made of the plan to 
be used, you will understand why this 
delay was necessary. Don’t depend on 
this plan to solve all your merchandis- 
ing problems, or to release quantities of 
goods which may be slow moving at 
present. 


{TURN TO PAGE 50, PLEASE] 
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INCREASE YOUR PURCHASING POWER 
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CASH AND RATION CURRENCY 


YOU CAN THEN REPLENISH YOUR STOCK WITH NEWER MERCHANDISE 


WE ALSO BUY COMPLETE STOCKS 


BANK REFERENCES 
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SHORT LEASES ASSUMED 


FURNISHED 


YOUR NAME AND BRAND PROTECTED 


IRVIN RUBIN, INC. 
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Tanners’ Council Spring 
Meeting in New York 

New YorK—The Tanners’ Council of 
America will hold its Spring business 
meeting at the Waldorf-Astoria Hotel, 
here, May 19 through 21. The pro- 
gram for this meeting follows: 


Wednesday, May 19, 1943 
2.30 p. m. Meeting of Hide Import 
Panel, Room 4-M. 
7.30 p. m. Board of Directors Din- 
ner, Jansen Suite 


Thursday, May 20, 1943 


9.00 a. m. Registration, Terrace of 
Sert Room 
10.30 a.m. Opening Session, Sert 
Room ‘ 
Chairman’s Address: Everett W. 


Pervere, Chairman of the Board, 
Tanners’ Council of America 
“The Road Ahead,” Merrill A. Watson, 
Executive Vice-President, Tanners’ 
Council of America 
“Prospects for Raw Material Supplies,” 
I. R. Glass, Economist, Tanners’ 
Council of America; Commentator: 
Edward L. Drew, Statistician, War 
Production Board 
“Renegotiation Problems,” Comdr. N. 
Loyall McLaren, SC, USNR Chief, 
Cost and Audit Division, Navy De- 
partment 
12.30 p.m. Luncheon, Grand Ballroom 
Speaker: Harold Connett, Chief, 


May 8, 1943 


Leather and Shoe Branch, War 
Production Board 
Motion Picture: “Paratroops” and 
“Tanks,” Courtesy of Office of War 
Information 
2.30 p.m. Group Meetings 


Friday, May 21, 1943 

8.00 a. m. Breakfast Meeting, Trade 
Survey Committee, Room 4-F 

9.00 a.m. Morning Session, Sert 
Room; William C. Hunneman, Jr., 
Vice-Chairman, presiding 

“Leather in the War Effort,” Dr. Fred 
O’F laherty, Chairman 

“The Army’s Use of Leather,” speaker 
to be announced 

“The Navy’s Use of Leather,” Lt. (j.g.) 
V. C. Power (SC), United States 
Naval Reserve 

“Federal Specifications for Leather,” 
Dr. Warren E. Emley, National Bu- 
reau of Standards 

“Price Problems,” Daniel W. Keeler, 
Head, Hide and Leather Section, Of- 
fice of Price Administration 


Address: Randolph Butler, Chief, 
Leather Section, War Production 
Board 


“Wartime Transportation Problems,” 
John Orr, Chairman, Traffic Com- 
mittee 

“Tanning Materials and Priorities,” 
F. Albert Hayes, Chairman, Chief, 
Tannery Operations Unit War Pro- 
duction Board 


NEW YORK, N. Y. 


“Tanning Materials and Adhesives,” 
Laurent J. LaBrie, Chief, Explosives, 
Adhesives and Tanning Materials 
Unit, Office of Price Administration 

“Chrome,” T. S. Nichols, Deputy Chief, 
Inorganics Section, Chemicals Divi- 
sion, WPB 

12.30 p.m. Luncheon, Grand Ballroom 

‘Manpower Problems,” Brigadier-Gen- 
eral William C. Rose, Chief, Execu- 
tive Services, War Manpower Com- 
mission 


2.30 p. m. Afternoon Session, Sert 
Room 
“Hide and Skin Allocation,” Lewis B. 


Jackson, Chief, Hide Section, WPB 
“Hide Problems from the British View- 


point,” Harral Thompson, British 
Buying Commission 
Governmental Officials Available for 


Consultation on: 
1. Tanning Materials 
2. Priorities 
3. Shipping 


James A. Francis 


LorRAIN, OH10—James A. Francis, 68, 
for 25 years operator of a shoe store 
here, died recently after a three-month 
illness. He was widely known for his 
hobby of making ship models. His 
wife, two daughters, and three sons 
survive. 
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Many merchants in this section of 
the country have expressed concern 
about the sale of barefoot sandals. We 
are fully aware of this problem, but 
frankly, if all the barefoot sandals in 
the country were released from ration- 
ing, it would be impossible to provide 
shoes of a different type to replace 
them. 

The experience of two months cannot 
be expected to establish the permanent 
pattern of sales by types. This is espe- 
cially true while inventories are sub- 
stantial and diversified. With a better 
understanding by consumers and with 
style limitations by the War Produc- 
tion Board will come a more normal 
flow of goods. In the meantime we hope 
the fears of the industry may be re- 
placed by confidence and courage. 

Much emphasis has been placed on 
Stamp No. 17 in retail advertising, but 
very little emphasis has been placed 
on the necessity for the consumer to 
bring the War Ration Book to the 
store. It is illegal for you to accept 
loose stamps over the counter and we 
ask you to help by informing consumers 
that the entire book must be brought in. 

You have all seen and heard of many 
developments on non-rationed shoes 
made from so-called synthetic mate- 
rials. Some of these developments are 
worth while and will provide the public 
with extra shoe mileage. Many of them 
are wholly unproven and any conscien- 
tious retailer should exame carefully 
the merits of non-rationed footwear 
offered to his customers. If you are 
refusing to buy good leather shoes 
from your customary suppliers in your 
desire to offer the public non-rationed 
footwear, you may be contributing an 
injury to the industry. This is definite- 
ly true if the non-rationed shoes do not 
provide service in relation to prices at 


A. C. Lawrence Servicemen 
Get Easter Packages 





Boston, Mass. — Three tons of “Good 
Cheer" for former A. C. Lawrence em- 
ployees now in uniform were shipped 
out to the men and women of the com- 
pany now in the armed forces. 

Postal regulations forbid the shipping 
of packages overseas, consequently 
money-orders for $5.00 each were mailed 
to the 140 men in foreign lands. The 
Easter packages contained cigarettes, 
pipe tobacco, pipe and cigarette tobac- 
co, candy, jumbo peanuts, toothpaste, 
shaving cream, biades, handkerchiefs, 
chewing gum, playing cards, soap, 
pencils. 

A. C. Lawrence men are represented in 
all branches of the armed forces, and a 
dozen or more girls have left for the 
WAVES, WAACS, SPARS and MARINES. 
(Specially prepared packages were sent 
to the girls.) 





which they are sold. Remember that 
these shoes utilize critical manpower 
and should return full value to the war 
economy. 

In your relationship with us and 
especially in your contact with Mr. 
Blach and his district representatives, 
we hope you will keep in mind that this 
is a war agency. The things we do are 
not done by preference but as the result 
of war necessity. 

As a part of our privilege under a 
democracy you and we incur the re- 
sponsibility of full cooperation, one 
with the other. 

No group in Washington or in the 
OPA Field Staff can do this job alone. 
We appeal for your help, your under- 
standing, and your patience, and we 
pledge ourselves to you and to an all 
out war effort. 


Add Sport Hats to 
Accessory Line 


INDIANAPOLIS, IND. — Shoe rationing, 
as is commonly known, has limited sales 
volume in shoe stores, and many shoe 
dealers have added new lines to “fill 
the gap.” Burt’s, one of Indianapolis’ 
budget-priced women’s shoe stores, to 


meet the emergency, has introduced an 
entirely new line as a supplement to 
their stock of shoes, hose and handbags 
—a line of ladies’ sport hats. 

Burt’s do not feel that they are over- 
stepping their bounds in adding such 
a line, and they consider the hat item 
as equally related to shoes as are hand- 
bags and hose. It is felt that when 
shoes are selected customers often want 
a bag and hat to complete an ensemble 
and they find it convenient and desir- 
able to select such items in one store. 

The sport hat line was introduced 
about a month ago and, according to 
Morris Deitch, local manager, the hats 
have been excellent sellers. As time goes 
on it is expected that an even greater 
business in this supplementary line will 
be built up and that a bigger stock will 
be carried. Whether or not ladies sport 
hats will be only a “duration” item is 
still a matter of speculation. 

Several styles of hats are offered 
which appeal to matrons and youth 
alike. 

There is one “topper” which is al- 
most a sure seller to high school and 
college girls (who, incidentally, com- 
pose a good percentage of Burt’s busi- 
ness). This number, small and attrac- 
tively blocked, is designed with a large 
felt bow and has proved to be a very 
popular style. 

The sport hats come in a rainbow 
selection of colors, and at the present 
time a few whites are included. It is 
expected. however, that for the Sum- 
mer trade more whites will be stocked, 
but felts will continue to be handled 
exclusively. The hats retail for one 
price, $1.98, which is regarded as an 
excellent value, and it is thought that 
the price is within the range of the 
average budget. 

There are no elaborate fixtures set 
up for the display of the hats, but they 
are attractively arranged on a table 
alongside a table of handbags near the 
front of the store. These two items are 
grouped together for the convenience 
of the customers who wish to select 
corresponding handbag and hat. 

A small portion of the display win- 
dows is devoted to the line of hats but 
the display is effective enough to draw 
attention. 


Shoe Sales Up in Indiana 


BLOOMINGTON, IND.—In spite of the 
war rationing of footwear, the war 
need for more walking and the presence 
of more ready money to buy shoes have 
combined to increase volume of retail 
sales by independent shoe stores in In- 
diana during March 1943 20 per cent 
above the total for the March of 1942, 
with the first quarter of 1943 a good 
30 per cent larger than the first quarter 
of 1942, as shown by figures in Indiana 
Business Review, published by Indiana 
University. This increase has been 
made on the home-front in spite of the 
absence of many of the young men and 
older men in the armed forces. 
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bags | red, white and blue colors in cards and | 
J | matching price tickets. | 
wa 1G ROMA, 
, renal | EASTER CARDS 
and- B1 | and Spring circular SHOE PARTS 
vhen Zz of price tickets sent (es * * 
“1 dj on request. 
mble 
esir- “a Display Card \ 
e. 8” x 14” 
uced * 
z to a _ ; ; . : 
hats ti Harmonizing Insoles—in sheets, reinforced strips 
zoes x Price Tickets and Knox Blocks 
ater < 1546” x 21/4" 
will 
will ons h. tt Linings—sock, vamp and quarter 
pass a 2 linings; heel pads 
visa [/ 150 Different 
red Prices in Stock Platforms Midsoles Counters 
uth Any selection of 
4 Prices desired Heels and Wedges - Heel Bases 
rcer 
al- - Check, with Orde 
and If C.0.D. Pre "Uv we ’ 
wer al 1 Speal Deliocy, Write for further information 
usi- ww Add 15c and samples 
me toe] DISPLAY CARDS: 75c Each; 3 for $1.65 
= K+ List of four texts to select from will be sent on request 
y —- Three Blank cards with design illustrated 90c 
= z Detailed Information on Monthly Service at Your Request INDUSTRIAL DIVISION 
n 
is “| BOOT AND SHOE RECORDER HOMASOTE COMPANY 
im- TRENTON NEW JERSEY 
ed, 208 SOUTH STATE STREET e CHICAGO, ILLINOIS 
led 
ne Pa’ ri aes 
an Works in War Plant Marott Host at Dinner po eer a Pst a aga 
nat q . cker were ho Ss. 
INDIANAPOLIS, IND.—George J. Mar- + le a 
the And Shoe Store ott, owner of the Marott Shoe Store, A number of short talks were wer 
CincinnaTI—John H. Wentzel, for- recently was host to dinner at the ®”d musical numbers were furnished 
set mer full-time shoe salesman in the Marott Hotel for members of the staff by a trio. This is the twenty-first an- 
ey men’s department of the Potter Shoe of the annual Monument Circle Easter nual event of its kind. 
ble Company, here, and for the past seven 
he months employed as a magnesium foun- 
ire dry superviser in the Wright Aeronau- e ° ° ° 
- ooak Ceeccctadon chahunh auikie oheae, Rationed Styles in Effective Window 
ct maintains his contact with the shoe 
business. 
n- Although holding down a job requir- 
t ing at least 56 hours weekly at the war R 
n plant, Mr. Wentzel serves as a part- SOME 18) OUR 
time salesman for the “Monday Night = 
Shopping” period which was introduced BEST NUMBER » 
this year by Cincinnati retailers to 
accommodate war workers. He works * WAR RATION 
a three-hour shift at Potter’s. 
1e 
ir . 
= Charles H. Briggs 
re ROCHESTER, N. Y. — Charles H. ' 
il Briggs, traveling shoe salesman for the MAY BE YOUR 
\- Bolton Shoe Company of this city for . a - _ 
t a number of years, and later serving mol NUMBER 
2 in the same capacity for P. W. Minor P| 
d & Son, Batavia, N. Y., died at General 
: Hospital recently. 
. Although most of Mr. Briggs’ life 
| was spent in the shoe business, he re- 
“ tired from it 15 years ago and had 
. since been in the insurance business. 
He leaves his widow, Minnie E. Briggs; —§pringfield, Mass.—This attractive window of Stetson Shoe Shop, here, featuring 
a daughter, Mrs. Irving DeRidder, and shoe styles which are rationed, uses Number 17 coupon as an effective backdrop 
a sister, Florence O. Briggs. for the shoes. Window was designed by Edward J. Lane, manager of the store. 
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Classified and Want Ads 








HELP WANTED 


WANTED TO PURCHASE 


WANTED TO PURCHASE 





TTENTION, RETAIL SHOE SALES 
MEN: There is a wonderful opportunity in 
Health Spot Shoe Shops for men with shoe re- 
tailing experience who are capable of assuming 
responsibility and taking complete charge of 
store operations. Unlimited earnings under lib- 
eral profit-sharing plan. bility to fit shoes 
properly and make friends of customers are 
important qualifications. Here’s chance to cap- 
italize on your ability. Address: HEALTH 
SPOT SHOE SHOPS, INC., Industrial Ave- 
nue, Danville, Illinois. 


HOE SALESMAN. THE SCHOLL MFG. 

CO., INC., world’s largest makers of Foot 
Aids, offers exceptional opportunity for a man 
draft exempt, seeking permanent position. Shoe 
sales experience necessary; good salary while 
in training; broad opportunity for advancement: 
vacations with pay; group insurance. Good 
character and reference required. Write O. R. 
Forberg, 213 W. Schiller St., Chicago, Ill. 








PARTNER WANTED 


P ARTNER WANTED to an exclusive Red 

Cross Shoe Store in New Jersey. $5,000 
required. Address #771, care Boot & Shoe 
eraser, 100 East 42nd Street, New York, 








FOR RENT 


S HOE DEPARTMENT IN SMART SPE 

CIALTY SHOP, City of 18,000—100 miles 
from Washington and Baltimore: Gold Cross 
and Rhythm Step agencies; over $27,090 volume 
last year, and increasing. Net $7,000. Gov- 
ernment building PERMANENT hospital. Not 
necessary to buy present stock. Unusual op- 
portunity. Address Box 773, Boot and Shoe 
Recorder, 100 East 42nd Street, New York City. 





Owens Named Secretary 
Of G. Edwin Smith 


CoLumMBus, O.—Howard Owens has 
been elected secretary of the G. Edwin 
Smith Shoe Co., succeeding Maj. Rus- 
sell Urban now on leave while serving 
in the armed forces. G. Edwin Smith 
was renamed chairman of the board 
and R. D. Jackson, president at the 
annual meeting of stockholders and 
directors. Paul M. Smith was renamed 
vice-president in charge of manufac- 
turing and treasurer. 

Directors, all re-elected, include G. 
Edwin Smith, Paul M. Smith, R. D. 
Jackson, Walter P. Reiter, Walter 








SELL US 


FOR CASH 
YOUR SURPLUS SHOES 
WE BUY BETTER GRADES 
ANY QUANTITY—WRITE 
OR WIRE .. 2 can give as reference 
any of the 15 leading St. Louis factories 
M. K. WEIL SHOE Co. 


1326 Washington Ave., St. Louis 











WE WILL BUY FOR 


CASH 


RETAIL SHOE STORES 
AND PAY HIGHEST PRICES 


CAMITTA SHOE COMPANY 
120 N. 4th St., Philadelphia, Pa. 
Phone Lombard 2062 








SHOE STORES WANTED 


FOR CASH 
Men’s, women’s, children’s shoes retailing 
from $5.00 and up. Short term leases as- 
sumed. Write in confidence to 


A. L. BARIS, Pres. 
BARIS SHOE CO., INC. 
79-81 Reade St., New York 
Unusual references on request 








POSITION WANTED 


MARRIED MAN, 39 years of age, with 18 
years’ experience in Women’s retail shoe 
husiness; now employed as Buyer, Manager and 
Store Supervisor. Would like to make change. 
Address #775, care Boot & Shoe Recorder, 
100 East 42nd Street, New York, N. Y. 








LINE WANTED 


W ANTED: Line of Shoes for Texas and 
Louisiana; have travelled these States twen- 





ty-five years not losing a season; Have long 

list line accounts and following. Address #776, 

care Boot & Shoe Recorder, 100 East 42nd 
i’. = 


Street, New York, N. 





ALES AGENT covering New York Metro- 

politan area seeks line Slippers; also Shower 
Sandals. Address #77, care Boot & Shoe 
Recorder, 100 East 42nd Street, New York, 
N. Y. 


H. Holmwood, and Francis J. Wright. 
It was just a year ago that member- 
ship on the firm’s board of directors 
was increased from five to six. 

In his annual report to stockholders, 
Mr. Jackson said that production dur- 
ing 1942 was “satisfactory,” but no 
prediction was made for the current 
year’s outlook. Mr. Jackson said that, 
with shoe rationing, has come a de- 





mand for better type footwear that 





WE BUY 
URPLUS AND COMPLETE STOCKS 
OF BETTER GRADE SHOES 
FOR CASH AND RATION CURRENCY 
SHORT LEASES ASSUMED 
YOUR NAME AND BRAND PROTECTED 
IRVIN RUBIN, INC. 
“The House of Jobs’’ 
89 READE STREET 
Phone BARCLAY 7-7887 New York City 











WE BUY 


SHOE STORES 


FOR CASH 


BARSH & CEASAR 


31 N. 4th St 
Phone MARket 1666 


Philadelphia, Pa 








SELL YOUR SURPLUS STOCKS 


to 
KIRSCH-BLACHER CO., INC. 
established 1915 
We buy surplus or complete stocks of shoes from 
retailers, jobbers and manufacturers. 
Visit our new warehouses 

108-110 Duane Street, New York 

Phene: WOrth 2-5377 and 5378 and 5379 











provides service, comfort, and style. 
As a result, the company’s retail busi- 
ness, conducted through the Nisley 
group of 52 retail stores, 2 subsidiary 
firm of the G. Edwin Smith Shoe Co., 
has shown an increase in sales to date 





in 1943 of approximately 35 per cent. 








CLASSIFIED ADVERTISING RATES 
The rate for “Position and Lines Wanted" advertisement. is 4 cents per word for all undisplayed advertise- | 
ments. Minimum charge, 75 cents. For all other classified advertisements the rate is 7 cents per word. Minimum | 
charge, $1.25. When a box number is desired twelve words should be added for the address. In all other cases | 
each word of the address should be counted. 
The rate for all display classified advertisements is $5.00 an inch with a maximum of 46 words. 
Classified advertising is payable in advance. 
[7 Advertisements for this page must be in our New York Office on Friday of the week preceding publication ® 
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Large Consumer Incomes Keep Business Up 





SS Up 25 to 35% 
BB Up 15 to25% 
Eiup 5 toiS% 
National Average Up 20 % 









LaSalle Map of Business Conditions. 











This map, showing business conditions throughout the country for May, 1943, was 
supplied by the Business Bulletin Division of La Salle Extension University. 


CuicaGco, ILt.—The rate of business 
activity continues to move higher, al- 
though the current expansion is not 
quite so rapid as it has been in recent 
months, according to a monthly survey 
of business conditions by the Business 
Bulletin Division of La Salle Extension 
University. The total volume of trade 
and industry is now close to 20 per 
cent above even the high level of a year 
ago. Expanding production of war 
supplies has again more than offset the 
curtailment in many civilian industries. 
Indications are that the general aver- 
age will mount still higher during the 
coming months but at a somewhat slow- 
er pace. 

Although business in every part of 
the country is better than it was a year 
ago, the gains vary considerably in dif- 
ferent sections. The map shows the 
most significant of these variations 
among the larger areas, but it cannot 
indicate the smaller localities in the 
heavily shaded areas, as well as else- 
where, in which activity is slowing 
down somewhat. Neither does it re- 
veal the curtailment of civilian indus- 
tries in areas where the general aver- 
age is very high. When considering 
conditions in any city or in any indus- 
try, the reader should make allowance 
for these facts. In some cases activity 
may be declining in an industry or in a 
community even though the gerieral 
average of the area is rising. 

Business in the Pacific Coast states 
has been expanding much more rapidly 
than the national average. Employment 
in the shipbuilding, aircraft, and ma- 
chinery industries has been rapidly 
mounting. Agricultural conditions in 
that section of the country are also 
relatively favorable. 

Through the South, business activity 
has been stimulated by spending in 
connection with the military camps. 
Employment in new munitions plants 
and war factories has also been rising. 
Business activity in parts of the Mid- 
dle West has also increased more than 
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the national average. In the indus- 
trial section around the Great Lakes 
and in the East, business is holding 
up well in comparison with last year. 
Reports from some communities indi- 
cate that the spread between the two 
periods is narrowing, because the rate 
of production was very high and near 
to capacity a year ago. 

Regions in which business is lag- 
ging behind the national average are 
those in which the consumer goods in- 
dustries have been dislocated by the 
conversion to war production. Short- 
ages of war materials and restrictions 
on civilian production have adversely 
affected part of New England and sec- 
tions of the Southeast. 

Other regions which show relatively 
smaller gains are parts of the oil-pro- 
ducing territory, some of the Moun- 
tain States, and the extreme western 
part of the central agricultural dis- 
trict. 


Purchases War Bonds 


For Firm 


ORLANDO, FLA.—W. W. Minton, man- 
ager of Chandler’s Boot Shop on Orange 
Avenue, has purchased $2000 worth of 
War Bonds in the 13 billion dollar drive 
for the account of his firm, with head- 
quarters in St. Louis, Missouri, it has 
been announced by the chairman of the 
trade division of the Orange County 
War Bond setup. 


Elected Head of 
Hale Brothers 


SAN FRANcIscoO—Marshal Hale, Jr., 
was elected president of Hale Brothers 
Stores, and Randolph M. Hale, vice- 
president. Marshal Hale, Sr., formerly 
president, was elected as chairman of 
the executive committee, passing the 
responsibilities of the stores to the 
younger generation. 
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Canadian Rubber Footwear 
Exports Drop 


MONTREAL, CAN.—After an absence 
of several months, exports of rubber 
footwear reappeared in the March re- 
port of the External Trade department 
of the Dominion Bureau of Statistics, 
although in sharply reduced quantities. 

In March, Canada exported 18,333 
pairs of rubber boots and shoes, valued 
at $15,545, compared with 198,336 
pairs, valued at $258,986 in the corre- 
sponding month last year. Also ex- 
ported were 1,440 pairs of rubber-soled 
canvas shoes, valued at $1,169, com- 
pared with 17,714 pairs, valued at $11, 
757 in March, 1942. 

There were no exports of rubber 
heels, rubber soles, or rubber soling 
slabs in March this year. 


Heads Rotary Club 


RACINE, Wis. — Lee Augustine, man- 
ager of Lau Shoe House, Inc., has been 
elected president of the local Rotary 
Club. Mr. Augustine has been active 
in business and civic affairs. He is a 
former president of the State Street 
Business Men’s Association and a 
director of the Racine Association of 
Commerce. 
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Clarify Procedure in 
Sales to Servicemen 
[CONTINUED FROM PAGE 39] 


No. 1 will use it to purchase shoes 
(other than shoes purchased from the 
quartermaster) in the same manner as 
civilians. Officers who do not hold war 
ration book No. 1, and officers who hold 
war ration book No. 1 but have used 
the shoe stamp will purchase shoes on 
the basis of a shoe purchase certificate 
which may be obtained from any au- 
thorized officer. 

“4, Enlisted men who hold war ration 
book No. 1 will obtain shoes in the same 
manner as described in paragraph 3 
covering purchase by officers. Enlisted 
men who do not hold war ration book 
No. 1, or who hold war ration book 
No. 1 but have used the shoe stamp will 
purchase shoes on the basis of a shoe 
purchase certificate which may be ob- 
tained from any authorized officer upon 
a statement to the officer that no ser- 
viceable pair of shoes of the desired 
type are owned. 

“5. Until shoe purchase certificates 
specifically designated for that purpose 
are prepared and distributed, author- 
ized officers will use sugar purchase 
certificates which will be altered as fol- 
lows: 

“a. The word ‘Sugar’ should be 
changed to ‘Shoe’ wherever it appears. 

“b. On the line designated for quan- 
tity should be written the word ‘One’, 
and the arabic number ‘I’ should be 
entered between the parenthesis. 

“ce. The phrase ‘Pounds of Sugar’ 
should read ‘Pair of Shoes’. 

“d. ‘Rationing Order No. 3’ should 
read ‘Rationing Order No. 17’. 

“e. In the space designated for the 
local rationing board, the designation 
of the unit of the issuing officer should 
be entered. 

“6. When specifically designated shoe 
ration certificates shall have been dis- 
tributed they will be used, and the use 
of the sugar purchase certificates for 
this purpose will be discontinued. Both 
types of certificates will be distributed 
to posts, camps, and stations from the 
Office of The Quartermaster General. 

“7, In executing either the temporary 
or regular shoe purchase certificate, 
the grade or rating of the officer or en- 
listed man to whom it is issued will be 
entered along with his name. 

“8. The commanding officer of each 
post, camp, or station will authorize 
one or more officers to execute and 
issue shoe purchase certificates. 

“9. Exchanges have no special status 
but will operate in the same fashion 
as civilian retail shoe stores. Sales of 
shoes will be made only upon surrender 
by the purchaser of a shoe stamp or a 
shoe purchase certificate. 

“10. Military personnel are prohib- 
ited from acquiring shoes from the 
quartermaster or from commercial deal- 
ers except for their own personal use. 

“11. All military personnel will co- 
operate in conserving shoes and acquire 
the minimum of pairs of shoes com- 
patible with their needs.” 
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A Buying Guide 


TO ADVERTISERS IN THIS ISSUE 


ALLIED KID COMPANY, New York, Boston, Philadelphia 


ARNOFF SHOE CO., INC., New York City 
AVON SOLE COMPANY, Avon, Mass. 

BARIS SHOE COMPANY, New York City 
BARSH & CEASAR, Philadelphia, Pa. 
CAMITTA SHOE COMPANY, Philadelphia, Pa. 


CRADDOCK-TERRY COMPANY, Lynchburg, Va. 


DOUGLAS, W. L., SHOE CO., Brockton, Mass. 


DREW, IRVING, CORPORATION, Lancaster, Ohio 
ENDICOTT-JOHNSON SHOE CORP., Endicott, N. Y. 
GALLUN, A. F., & SONS CORP., Milwaukee, Wis: 


GOODWILL SHOE CO.., Holliston, Mass. 
GREEN SHOE MFG. CO., Boston, Mass. 
GROVES SHOE COMPANY, Chicago, Ill. 


HEALTH SPOT SHOE SHOPS, INC., Danville, Ill. 


HOMASOTE COMPANY, Trenton, N. J. 
HOTEL LENNOX, St. Louis, Mo. 


HUBSCHMAN, B., & SONS, INC.. Philadelphia, Pa. 


KIRSCH-BLACHER CO., INC., New York City 
KISTLER LEATHER CO., Boston, Mass. 


KRIPPENDORF-DITTMANN COMPANY, Cincinnati, O. 
LEVOR, G., & CO., INC., Gloversville and New York, N. Y. 


LIMA CORD SOLE & HEEL CO., Lima, O. 


MILLER, O. A., TREEING MACHINE CO., Plymouth, N. H. 
MRS. DAY'S IDEAL BABY SHOE CO., Danvers, Mass. 


OHIO LEATHER CO., Girard, O. 

RUBIN, IRVIN, New York City 

SATURDAY EVENING POST, Philadelphia, Pa. 
SELBY SHOE COMPANY, Portsmouth, O. 
SETON LEATHER CO., Newark, N. J. 
TRIMFOOT COMPANY, Farmington, Mo. 


TWEEDIE FOOTWEAR CORP., Jefferson City, Mo. 


UNITED LAST COMPANY, Boston, Mass. 


UNITED SHOE MACHINERY CORP., Boston, Mass. 


VITALITY SHOE COMPANY, St. Louis, Mo. 
WEIL, M. K., SHOE CO., St. Louis, Mo. 
WINTHROP SHOE COMPANY, St. Louis, Mo. 
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